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Abstract

With the rapid rise of social media, the dominant position of traditional mainstream media in the
field of communication has been greatly impacted. Audiences have been given more right to speak
and express themselves, and have joined in news communication activities. The phenomenon of
“news hitchhiking” occurs frequently in this noisy context, which subsequently causes public opi-
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nion to lose focus. Based on the environmental characteristics of the era of social media, this paper
explores the phenomenon of out-of-focus public opinion caused by the phenomenon of “news hit-
chhiking”, and then analyzes the formation path of this phenomenon from four perspectives of
technology, subject, business and content, and puts forward countermeasures. Through technical
constraints, multi-layer checks, platform power and content optimization, it guides netizens to
voice in the correct public opinion space.
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