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Abstract

Today, with the continuous development of economic globalization, the economic activities of vari-
ous countries are closely related, and the changes of monetary policy of one country will be trans-
mitted to other countries through various mechanisms, and have a certain impact on other coun-
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tries and even the world financial market. As the world’s dominant currency, the US dollar’s mon-
etary policy has obvious spillover effects on other countries. In 2022, the US Federal Reserve has
raised interest rates in the longest cycle and the largest amplitude in history. Therefore, this paper
deeply analyzes the background and reasons of Fed'’s interest rate hike, China’s economic situa-
tion and policy measures, and focuses on the impact of Fed’s interest rate hike on China’s foreign
trade, and puts forward corresponding policy suggestions.
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1. 5|

LG RIRUAW KBS R, SEEFEZHEVIMHK, —ELE MBS 2l & fhl i 5
FIFANE R, XHABEF TR MR SR . KooEN R R BRI, SERER TR TR
FONT HAth [ 5 5+ 29 B SR v H ROR . 2020 ARt AR, SEICAf et 1 I PR & W A 1) B T BCR LU
UK, SER, & ERP0HE A W SR MECE, 4RI e MG g IR . 2022 LK,
5 [E T s 56 A% B8 MIBCR AR #UB SRRk, R0k, SSBCAH S0t S48 ME IR MBOR, #E B ms .
2022 4E 1 H, EBEEAT LRBOTE SRR BiR, 3 HERBEINE 25 ANk, 5 AnE 50 ML, 6 H
R 75 AN, 7 AR 75 AN, 9 AR 75 AN, 11 AR 75 AN A, R R AR e
W2, 12 AR NS 50 AN A, 2023 422 AR 25 AN A, 3 HniE 25 AN

IR FERAE IS AR A ERE G &R iz~ 7 RERm, 20 el 80 ER LK, SEBk 5T
TNFMEEY, B KM EAEREER . Hlin, 1980 FEH LM EHL. 1994 FERPE R MG
Bl 1997 SRV PN &b G HL AR A0 SEIcAs 08 MBURA & B MICR . ££ 2015 F3EMAE L —3 e, E
PREs A Hopr M i &bk, gL HH . PR S E 50k T RCRIIZAEIE 71, &5 4 i
WK ISR . RN EZERSIARRING, ZUInE RS TZ2 e, i ih 4 s be iy ) —
R, IR T FEIm i Py s AT B4R, gh Bkl ok TR E .

FEAE LB 2 M BIRETE, W ITBE BT, SR AT SR, BR3ETT/MH AT m
KMEEEWZ AR, AU RORIG N, ds R HARE K S ek, Wbreftiisshg Az, w1+ E
M5, AT ZERY) D L e B R 28 B v] R = AL s th 80N, (aF By A, Bk RSk 4t
PRSI AE ARSI AT A IR A R G ml S LA T R 2 308

2. XEEfEMELE =
2.1, ¥=HIE S Ak

F 2020 LK, & E RATHCREBCEAL TR B, B gl R T — RPN ) R, SEHAE I E AR H
bR 2% A4, {H 2021 FELKR, 3 EE N @EKRZEHES[L]. WE 1 s, 2022 432 F bR kK
DA T K, 7S A CPI s 9.1%, Ff H M ILES: 7 AN CPI i 8% i, TR 1 it
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Figure 1. U.S. consumer price index 2022
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2.2. BRGy Pl g Y IR B L 1

FE 5 ™ J7 1, 2020 A RAR 3 [ J& BT 8 0 S5 S A0 57 75 R 4Rk ik, b et S g n . (BT
AR T R IR P A5 o b 7= N 8 2 4R DR D A el R, BB e MRS SR IR, B A
KRN BT . RESE E A E s A D N EdE SR, 2021 R E G EHEN I 1999 4
DL K, TR EE Bk 16.9%.

TR SE B AR, ZRBrsem, R8T B/, 578 ik, SEGE S E~ B
BERIE >, M FBUEARN RIS . &S H TSNS B, gEF s, LT A
SRR AL TR [B] B AR

SeAh, 2RSSR, Al RS EE MR Ml T B R Bik. 2022 45 6 H WTI
RIS By 120 KT, 5 2021 R4 70 ST SF MM ARLL, AN ERIE E K. KSR A
Wi B BRI T SR R AR, SEBAEIE R H 2SR SE oA, 2 S e BiE K — 2B
W 5l REFREFAFEE
2.3. HERIOTHIHEHK

NG 2 G, FEEZEE TR, #6555 3 1 HE R ol i 37 SR IR B TAE, TERCE
- N BARMETE . BEE R v IR 5 AT RV IEE L, A RIBEE, T TR PUE
Th, 2805780 1) 7 KT AR 25 L R b 2R P [ . 56 [ 2022 4 3 H 37 5)) /i 75 ik 13k 3144 588.2 J1 A\
WG, SFAN IS AR ORFEAAR, 553 ) SRAE L BAE I SRR R T, (B353) )/ KRimb £
BOR A TR S B R, MR R BT Ak, 0 TR B R T S AN S R E TR
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3. FEZFIREBUEREIE
3.1. SEEL, HOFEXIEE T

K 2 BoR, 2022 4E44F E AN A7 SUE(GDP) 1,210,207 127G, Eo FAERIK 3.0%. 2022 4, FREZH
SMERW 120 F3127T, B3 121 51270, X4k 2020 4. 2021 FESESEHE 100 1278 110 Fife w2 )q,
NER EHRIGHY . BeAh, 2022 SEHRESE 1. 2. 3 ZE[F GDP Hid 4 5 4.8%. 0.4%. 3.9%. 2.9%. 4
VUZERELISK, ZAMT FAT B R E MM~ RR SN =B R, RIRVIZERE GDP Hid th =21 3.9%]x
A 2.9%, AFEFREEK 3.0%, HHUFT 137,
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Figure 2. China’s quarterly GDP growth rate in 2022
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32. ARTHIGRERES

VERNAERF RN R B e 2 —, FEAERFEINE A D& — D3R 35 JUAR N T A 3R FA 5% T 1 5 34
MR, AT AR SE SR SE ST A IR oR . 2022 FE NIV WA SR B k. 4 AE
11 A AR, AR MICZ L kB8 D W 2471, SEou i AR MEPEIEZ M 3 H K 6.3433 B2
11 A 3 H#Y 7.3200, AT AENE G 13%. [F3, &cfesid 98.3618 JH & 112.9842, fikiEis
15%. HHUEAI L, AR MIZE S 3o HE R B R A7, AR T HAbER T M &, AR MERBAHR
HEME . FEIURIEAHET 5 N MEMAX BN E . B RN, HohE 5 0% Mk 58 ulz (8 FIAR A SR R 7E T
Fh ki d 6 [ [3]. SRS, RBMENE —ERERERART, (A5 LBAENEDARE, #
VGRS STIVE (e~ O N AT U DI 1 A ] 8

3.3. BB AFER
MEEFREMERm S, FREE R TR, R IRE § @K b5 HAh E R AR,

2022 5, SFEGEAKACT RS, T ERIRL TR 1 HTITARA PR T, S O AR R
AR A ETER T —ASFrm . SR, IREh RBUF G, R M RETRAS TR B, AR
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Figure 3. China Price index
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3.4. REMEHEER

FESRIRAE NS LU At 8 A R R AT R 2 N B A0 5, JRIE rh R RAT IR IR e 3 P BRI
SATHRA GBS RHIEL, TRFF T PR A A sl DA OIS ) B BRI E AVE R BUR
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L, FE WHEL TP I MBGE TR, — 2/l SRR TR, 4P le AR 2 2,
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SRIBCA# NS AE — R RE L S BRI B RN, X B BT BRI AT R MRS, JRAT i AR 5 [
TEMBCR AR, 8RR E R O G, SRS Ry IR [ 5 AME[S]. 55 2UIK RSB 2 45
RUUG, EBEREFFIZD IR, FATHT LURRIOM T A Bk S R AT Y, RS R i R e
M0 24 SR A P S TBOK IR B P E AT BT RIS, AT, Bk I Pl i i 15 5. BT,
MR 225 ) SE PRI ATIRBUR T, o B R B R BT MR, Sk Re LE3RATT D 52 21 SE IR A X Wic 1)
T, AR T RA TS A k. BERS L B IsAT I ST AR

4. EREENNE xR EX 58 53 RN
4.1, FREZEH O 5 5 HRAE

ERAEIN S FBEEESPTHENLE, W RE 2o E RSB O R R AR S, xR E A S K
o SREREINE EEIE R E AN R DRyl R, R 3OSk =AN R TR E O
SER[6]. HEEREXANA b sk Uit 2 SR E KBS . & 4 WoR, 2022 AR S EE
42.07 JifZ7G, b 2021 SEEK: 7.7%. Horb, Hi0 23.97 1270, BK 10.5%; #E0 18.1 Ji1Z7t, HK 4.3%.
2022 £, FREASNA GRS, — R S 1 26.81 27T, b 2021 K 11.5%. B4, FREX
REEL BB, S o0kt 1 6.52 Ji44 It 5.65 /51476, 5.05 FMLTG, Al 15%. 5.6%. 3.7%. ZR
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Figure 4. Total imports and exports of goods in China
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