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Abstract

With the rapid development of Internet technology, online shopping has become an important
way of shopping for consumers. However, while online shopping brings convenience to consumers,
a variety of routines that infringe on consumers’ rights and interests frequently appear, and the
protection of consumers’ rights and interests has become increasingly prominent. Vague “exagge-
rated propaganda” has become a common means of sales for some bad businesses because of its
difficulty in obtaining evidence, identification and high cost of safeguarding rights. Due to the par-
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ticularity of online shopping and some deficiencies in China’s judiciary, the rights and interests of
consumers have not been timely relieved. To strengthen the protection of online shopping consum-
ers, we should strengthen rational consumption propaganda, cultivate consumers’ habit of online
shopping and rational consumption, and increase the intensity of administrative punishment.
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