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Abstract

Every year on November 11, Alibaba holds the Double Eleven Shopping Carnival, which attracts
the attention and participation of consumers around the world through large-scale promotional
activities and clever marketing strategies. The event not only led to the sale of hundreds of mil-
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lions of goods on Alibaba’s platform, but also became one of the largest online shopping events in
China and the world, demonstrating Alibaba’s success and influence in the field of digital market-
ing. This paper analyzes the digital marketing strategy embodied in Alibaba’s Double 11 Carnival
through secondary data and 4R theory. Alibaba continues to enhance its brand value and competi-
tiveness through multi-channel reach, personalized marketing, emotional resonance, rich returns,
data-driven optimization and brand value delivery.
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