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Abstract
Online communities have become an important channel for enterprises to obtain external re-
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sources. Paying attention to users’ knowledge contribution behavior is the key to the sustainable
development of the enterprise community. Based on the ecosystem theory and SOR theory, taking
the interactive environment in the online community as the stimulus and the personal cognition
as the organism, this paper constructs a theoretical model of the influencing factors of users’
knowledge contribution behavior in the enterprise online community, and analyzes it empirically
and empirically. Social interaction, social influence, and platform incentives in the interactive en-
vironment have a significant positive impact on users’ self-efficacy and perception of outcome ex-
pectations, while brand influence has a significant impact on outcome expectations. Both self-efficacy
and outcome expectation have a significant positive impact on users' knowledge contribution beha-
vior. This study enriches the exploration of users’ knowledge contribution behavior in the inter-
active environment in the community, and provides a theoretical basis and countermeasures for
the management of enterprise online communities.
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Figure 1. Conceptual framework
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Table 2. Descriptive statistical analysis

= 2. R ttgEt o

=] el FEARZL i EE(%)

5 163 50.46

el
8 159 49.54
18 LR 37 11.46
18~25 % 167 51.70

RS
26~35 % 69 21.36
35 LI 50 15.48
KEKLLT 104 32.20
207 AF} 153 4737
it R LA E 66 20.43
FAELLT 71 21.98
FAER|—F 80 24.77

1A X A EE R

— R =4 146 4520
=D 26 8.05
e /¢ 56 17.34
5 A 8 AL X IR B —IREHIR 231 71.52
R 36 11.14

R 2 SR, RIUR P EFAEIRGE 3 SELUPIRE, & 91.95%, FLAEA MEHIVCHR S S 10
WCBL, A IR G 5 KE LA X R A FE R P P TR BT . 2 500G P HROR
AR 53U LR . DRLUGHR ST P SR TR A BRSPS F 4 R T AL

5.2. (FEMMERE

R SCEE X5 BE VR AL T 22 UKD 98 b2 7 B L R 2 (Cronbach’s o). W12 3 APHREE REIR, Frf
Cronbach’s o REMEIIKT 0.8, MRS IZIN EALR BATELF R {F

RUE AR TR TN R A R FE B E R AR AL, I8 9 RSO AN X U o ARSI 1, ke 3
BIR, AVE HERT 0.5, USRS EA RIFAISCREE. Wk 4 Fos, SOhg KRB prA e
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Table 3. Reliability measures for each variable
=3 BRLENEENE

AR I Cronbach’s a HERBE AVE
AN H 3 0.812 0.815 0.596
NG| 3 0.843 0.846 0.647
i AlL 3 0.843 0.849 0.652

wi LEZ I ) 3 0.868 0.871 0.692
=t i 3 0.815 0.820 0.603
EE G 3 0.815 0.824 0.610
SR Y 3 0.846 0.851 0.655

HURTTIRAT N 3 0.838 0.843 0.642

Table 4. Distinguishing effect test table
4. XOMEKER

EI Al SI BI PE SE JQ KCB

EI 0.772

Al 0.352 0.804

SI 0.32 0.286 0.807

BI 0.284 0.301 0.298 0.832

PE 0.287 0.313 0.319 0.161 0.777

SE 0.424 0.432 0.377 0.364 0.343 0.781

JQ 0.427 0.424 0.402 0.351 0.35 0.483 0.809
KCB 0.303 0.235 0.296 0.299 0.295 0.312 0.336 0.801

5.3. S EEEKE

5.3.1. BEHISHE
K Amos24.0 B 5E H (T TR AT SRR R AGL TG, AL O S8 PR I A 96 i o S L
BABVE I e 5 P R 45 30T DA A K E S fidie 5 B A m] DUE RC »

Table 5. Fitting indicators of the model
5. REEREE R

S E & FC AR BRI FHE 06 4 SR A I 38 Bt 4 I
CMIN/df <3.00 1.444 ERL
RMSEA <0.05 0.037 &AL

GFI >0.90 0.923 &R
CFI >0.90 0.973 ERL
NFI >0.90 0.917 ERL

5.3.2. BRigRie
15 AMOS24.0 SR AT AR S, 45 AN 6 . BRI HSb ASorsh, HaBi#Eas v
o
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TEHBNIAEEIX — K, e 38 B R B &S BRI 20 FH P R R T sRAT A (0 52 0 72 P 22 B0RR K T AR A5G
RS R ER, H, ANSEH R IE M5 m AR ) B R AAEE(B = 0.284, p < 0.001)FIZE SRS =
0.261, p <0.001), & H1 J&3L. AMLAE B X HIREE(B = 0.249, p <0.001). 25 R IHE (B = 0.224, p < 0.001)
ARFIERgEW, X H2 BOL. MR TWAMREEM &, #LIX A A2 5 A & 23 ML R En 38 A 5
FIEFEEM, Bk H3. H4 BROL. AH S RREZIA 0t T 45 SR A 2 1 IE M B2 (B = 0.155, p = 0.156),
fBist H5b AL HURED A HERTTRRAT A B2 a3 B W3 IR g2m, Rk He. H7 or, H
HEIRALEE(B = 0.298, p < 0.001)X H S HITR TTERAT 9 (1) 52 R 52 R T-45 SR EE (B = 0.234, p = 0.002).

Table 6. Model path coefficients and validation results
F 6. REBRZARSWIEER

4 2 FRAEA S HUG THE tfd pE BB
FE2 28 B~ BRI
Hla: AN H—~HIERIAEE 0.284 4.087 - THE
Hib: AANZH— 45 R 0.261 3.830 o FE
H2a: ANLAZH.— B AR 0.249 3.756 o T
H2b: AMLAE H— 45 R 112 0.224 3.447 o FE
P MRS — LA B SR
H3a: #2xfm— 5 HAEE 0.144 2.230 - THE
H3b: #L4xfom— g5 A 0.195 3.027 o CFE
H4a: V-6 #U— B G 0.140 2.185 0.029 SCHE
H4b: V& il — 45 R 0.146 2317 o FE
HSa: dhhRENT /) —~ B IRAEE 0.181 2.997 0.003 XHF
HSb: S 7 — 25 B 0.155 2.603 0.156 S Esi
AN — HIRTTERAT A
H6: HBRAUEE— R TTIRAT N 0.298 3.998 o XHE
H7: 2558 —~ %R TTkT A 0.234 3.124 0.002 X

W TR p<0.001, TR p<0.01, “KRp<0.05.

6. Lt 5EWN
6.1. FARLEiL

AR RS RGFIE P & R AR, 51N SOR FLSHESE, SHIEMHT M EZALIX H A3 5
Xt P RIRTTRRAT RIS L], W FEAS R T

F— BT RIB - AYPUEZI, APk S B LA RN P A R 25 IR IR . B AR LAt
Xix—F&, HPRH&EEE N, DR H.. B E SRS R s, #a %
B, HER R B B R TTERAT I AR S R BRI, BRI AN R EE A AR TTERAT O
T FH P AE RIEE A AR 241X 0 32 22 R4 S AN A R 7 5 S A BERE, FlESE - iR 1 A &
RE R RIEAUNR S, A X & REBOR SR R DR g AL i ok 9 BV a0 AR 56, AT hnas 7
) SR RE AN 45 ST

B FETRIB - AHUAZE, X NI R M, 7 & BT SR 0 E A REA
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FH LN, AT G 2250 45 R A B IR . M7 S HA N BB 52 213k 5
Wi LR, DA KSR 8 A DX Rl A Al s PRSI 8O, P T B B e s 2 5 RR sTiikiE 3 1 A
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W=, BETAYUA - RBRT, FUARRE F P AR TTkAT 97 8 B 3 IR A . s MACA RN =
H R AR B 05 O BE M B P IO RTRTTIRAT A . Ak R P I B B AR TR BE BRI, AN
IRTTHRAE EERLAR, TR T S BEAT FIR TR 170 = A TSR AT A 2t R PO 45 R, i
FESR I E) 115 58 X MT A -

6.2. ERFR

RIEASCHIWE FE LG, 7T LR 7 L A Byt XA BT I 457 R Bl A B RR Dok g, IR xt fnlk i
BOMVE BAE L AL XA — € IR s 1E T

S BAMERENAEXT G, BN TSR ERXKIEE S, PG REORIAE A R BT
BRI AE S R BAT g . Ak, XA DURAC R RESIL, SIAEZ N TR EETR, SH AT
MEACERD, WAAFRTR, Bt X BN s, it S8R ER, 3—THR R AE s,
DA ARYS:, 33 BB AN A . X S FE A AT B T 3R THAL X B BRI, ki (e 3t i 7 (iR
THRAT N -

B LA HEBULE], QG R AR i, AR DGEN A 2 R RV S RIS, Rl T
RISy, B Rok TR RS . AN, S BRI, AR TR E A
ANRATH, BIUNSE s ER TR A o o5 — 7T, FERAE D SRR L], T AR AR o R L
I BB AR, T 3 — S SN B A AR X 3R 5

B=, EABKH G, =TT BIRAEE . AR RTKEE L GERAE 1 R, B s E AL
G AR . O T SR R, AR X A A B AT RS AN AL 2 3R, AT L R A U P
il LA M R BB A P BE SR SRR, WS T BN TR) S50 0 5RO 1, SRS E ARG B AR
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