Design #tit, 2024, 9(3), 217-222 Hans X
Published Online June 2024 in Hans. https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.93308

HFUE R TEMERF X ~=RITHR

Hpehr
Fa MO R NSO B 225 B, T8 R At

Weks . 20244F4 70 FHEM: 2024F6 HaH; KAAHM: 20245F6H11H

G2

B R, B BORE IR SR B Bt A IR EEAEA . BWE A USRI fe R E R T,
BERSALRIHT H5I AAMATE, WIS RS — PR U RN RIFT R R . AXERT
Fr AR RS, AZ ootk B, REMEASE A IAS T o HriEmE R SR B 7=
FIRHE, HARREHEREE. BOREAS WA UK &N AR RAE=JE 24 B 8 @ E s
A BTN RS, BERREMERT IR R R HRHAREES BRZR. 1T
EBYRANERGR. WERET A AMELRS AR A B EERBRSRG AR, DURHESEY
THENLRIBIFT R R, (Rt R 53R B

X 5in

AR, B SULBIE &, EYiE

Research on the Design of Museum Digital
Cultural and Creative Products under the
Digital Background

Xiaoting Pan

Faculty of Humanities and Social Sciences, Nanjing Forestry University, Nanjing Jiangsu

Received: Apr. 7", 2024; accepted: Jun. 4™, 2024; published: Jun. 11", 2024

Abstract

In the digital age, digital technology plays an important role in the design of museum cultural and
creative products. Museums are not only the inheritors and guardians of culture, but also the
leaders and forerunners of cultural innovation. The digitalization of cultural and creative prod-
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ucts of museums further promotes the development of cultural inheritance and innovation. This
paper expounds on the concept of digital cultural creative products, analyzes the characteristics of
museum digital cultural creative products from four aspects: pluralism, virtuality, timeliness and
interactivity, and analyzes the existing problems in the design of museum digital cultural creative
products from three aspects: privacy and data security, technical cost and content balance, and
product content homogeneity. Finally, it discusses the design strategy of the museum’s digital cul-
tural creative products: clarifying the content theme and target audience, creating immersive use
scenes, constructing personalized services for digital users, and enhancing users’ sense of auto-
nomous control and smooth experience, in order to promote the innovative development of mu-
seum undertakings, promote the modernization of cultural inheritance and exchange.
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Figure 1. Cupriontripes (Schizothorax)
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Figure 2. Skin “Sea Moon-Golden Crow Bearing the Sun”
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