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Abstract

With the rapid development of Internet technology, the sharing economy has emerged as a new
business model and rapidly penetrated into various domains, especially the hospitality sector.
P2P accommodation, as a new type of lodging, has attracted worldwide attention of the industry
and academia. Despite an increasing number of studies on P2P accommodation, research focusing
on the relationship between host and guest is limited. This study attempts to explore the
host-guest relationship in P2P accommodation. Results suggest that the existing relationship be-
tween host and guest is not perfect, and the ideal relationship between host and guest should be
more interactive based on maintaining a moderate distance between two parties. Besides, the
trust issue should be strategically tackled. The study contributes to P2P accommodation operation
and management in the future. It also has great implications for hotel firms in its host and guest
relationship management to achieve competitive advantages in a sharing setting.
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Figure 1. Age of responses of respondents who lived in shared accommodation
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Figure 2. Income of respondents who have lived in shared accommodation
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Figure 3. Factors to consider when choosing P2P accommodation
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