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Abstract

With the rise of big data, e-commerce, changes in user consumption habits and other reasons, live
streaming with goods “fire” to a new height, creating countless consumption miracles. In 1977,
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Dallas Smates put forward the “audience commodity theory” in his article “Communication: The
Blind Spot of Western Marxism”. He believed that the real commodity of media is the audience.
The live video tape appears to sell products, but in fact, the audience has already become a “com-
modity”. From the perspective of audience commodity theory, this paper will analyze how con-
sumers change from passive “audience” to active “commodity” from the perspective of platform,
anchor, advertiser, etc., and will be willingly captured by consumerism and hedonism to construct
self-identity.
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