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Abstract

The Premier of China, Li Keqiang, proposed to develop new business models, like crowdsourcing,
actively in the executive meeting of the State Council in 2015. It made crowdsourcing become the
hotspot among public. As a new business model which is based on internet technology, crowd-
sourcing has promoted the whole progress of Sharing Economy ever since it came to China 10
years ago. This paper firstly reviewed existing literature about crowdsourcing and summarized
their achievements and shortages. Then by using the case study method, we found four key factors
that influence the participation of crowdsourcing: whether the title shows its purpose clearly,
whether the application scenarios are clear, whether it has examples and whether the words are
refined enough. Theoretically, this paper enriches the area of crowdsourcing participation study
and the area of crowdsourcing demand description. Practically, this paper provides ways for con-
tract-out party to gain more participation.
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Figure 1. Classification of all demands in Zhubajie website
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Table 1. Quantity statistics on various demands in Zhubajie website
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Figure 2. Classification of brand planning type in Zhubajie website
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Table 2. Top 10 demand cases ranked by the participation quantity of service providers

# 2 MBHEESHEHARRHIA 10 MFEKREH
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1 227 M1 2016-07-05 v v v v
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Table 3. Bottom 10 demand cases ranked by the participation quantity of service providers
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