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Abstract
Traditional culture gene is one of the key factors affecting entrepreneurial behavior. The com-
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prador class merged with HaiPai culture and formed the comprador culture rooted in Shanghai,
which had a profound impact on the career choice and entrepreneurial behavior of Chinese fami-
lies. Based on the imprinting role and using the panel data of the China Family Panel Studies (CFPS)
in 2014, 2016 and 2018, this paper focuses on the influence of comprador traits in HaiPai culture
on Chinese family entrepreneurship from the perspective of comprador culture, and further ex-
plores its mechanism and principle. Through the empirical analysis of Logit regression model and
linear regression model, the following conclusions are drawn: comprador culture has inhibitory
effect on family entrepreneurial behavior; In terms of entrepreneurial income, comprador culture
has a significant difference effect on families with different financial product investment beha-
viors. The moderating mechanism test found that under the influence of financial product invest-
ment, the inhibition behavior of family entrepreneurship was weakened in the areas where the
comprador culture was deeply influenced.
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1. 51§

“HIUR” BRI R A, FRIE T EE E AR B R R . MR R AR R, BT
EAEEE IR R . DR LA F R G A A S, S E R0 5
TRNE R AT — KA Z o FEEBDLAT A BUREH B fige o7 e il 28 B 17 LAt Fr 20 55 16 Jo) e iy
REGE Ry, A DAL 2 B4 QU B4R NMBLIOK, RISt — 20 fif el Ll afl

SCALR I ENRAR B ED ZIE B — N NI, BRI ST R A D A Bl e 5 %i%@&%
MEMAGAEIBAT R LR =2 V2 AR AR, ZEANTRKIA 1 —#8 7 [1]. ﬂl%h
BAETBATNRR, @D 7 AR, ZBRMBEI =B, &S MEAMA LT NERIL2]. TiFE
ZHR A B STy — AN XRR R [ (R AR 7Y, R AEAN TS SR 5 5 2 T B R R A — Rl ]
AR ZEAE[3] HIUE, 72 PR 2 M 1 ZERE 2 32 B XSO A s, X R IR A P AR R B 4% E

BUE UL T CFPS Hudlixt T-GAT 9 FE 78 3= B3R AR AR 202 1l AR OULZ T o 2 L= T A 45
Ay A e BORID m. R, METARMZE, THRRE R R 1 IS R 1 ek

170, B SBE R BN A B R EE [4] o =i DO el ) FERR P 8 25 (e gt X 61
A, I HBAWNBIRAI TR [S]e BRIEIAN FI W AIX — 4 2 [ B 25 BEAR 1 RN AT 9 AL
ANPSIRL[6]. FRIRE ELB 1 AN BRI P AR5 AR, fi Y PRI TE B 5 PR AR MR ATy, R E
R SRIE I B e 1 fe RGN s B [7]. FETOULR W K#R A ) AR SR . SBEROLSE T T . AT R
NBREAER R E AL 22 W2, SR F-GDEALER[8]. A AT IS RE /1 FECE fe Jil i 2 B A
IR ERSS IR - AU CEIN AP o i v 1) I v 20 AR E 072 E &' S o i R 3l N4 DRl VA W i
Thah T N T REEQINEAT AR AR I 0 b, SRR /D e o0 DX AR AR XS T L 5z Bl ok

FMEM[10]. Behh, KREZHCRI CFPS Bt A, kB sds, JFoRBEAT IR E S 24 -

XTSI SCERIIE T, B A MR T BEAARIR T . AW TEMT &, K ZD DAGRIE N 3 1
LI pE it Tt BNV RE A0 T2 FS PR S M (100 o X [ TR ZE 7 o SEEAIK A A2 1 328 DL R A A TS At S0 )
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AR S 7VE[12] BAAMT R F R T AUE M BUG R AR SCE T FiF MR . AR
izl AR T, EARN T 1840~1927 ESEApxt LA BN A G R R [13]. N
MSE TR I 7= S5 U a DA R AR NATTI B AT 28 1E VP4l SE AR AL, FF T8 RO IR BR R [14] o REH Z 3R
T KSR E S ARG DIVE 7 SO S R E SO B A B TTER, BRI . I RS
=5 THI[15] 0 B M K I 2 AR A 1A, DT SRR 2 B B G B, E— 20 T R ARG R [16]
R SCHR A SR IR SCAG ) S AR A TR, AN W B A, X LR AR R TS, ST
XA IEARF E R ERERE R, FERRAR LSO TR A G rsgm . ok, A STk
RKZE NP, FERBATSHER T, S0 HE SR

Nk, AEAERH 2014 £, 2016 4. 2018 F = HIAMFEE, W& ENERS LA 0T SE A se b st 1
FEEQNVAT A B2 LA TS 5 BhBUR OB E R IR AU S O AL bR AFD” 15
WRIE . SRS IR A SERE & .

2. BRSTEMRE/E
2.1. THTHRIREENER R

Marquis A1 Tilcsik $5 H# ENERS RS 1 AMA B AL ZU7E il K AR YT (05 1 8 13 4 52 B R I 3R B A S ik
(AR, 7 B () 50 R R B8 AL R 5 0 T X S Rk () i 2 A AT HIRIR I “IgED Y, HE—2b i
AT RNV IR R N [17]. EADLBE TR T BN ES e, BB AR NS Z T . J& BT
HRFEREE, DeTienne IRF T A FKIAIUH R H[18], Boeker #R 7T 1 2 &) B (KA BT 444 [19]. 7k P
EAN NETRDT 7 1T 3 500 HALATE 19 IE M2 [20]. RTUFFL T A NZES o5 263545 18 1) 1
FAER, MZEZ DR DU FRA KBRS T R, SREAR I W B Ak T IS ERIRITE R,
2z AN NAT R EE[21].

Mathias i HBUR & — NSRRI B, IR IRETE R B, A RE AR [22]. AN 2
SR A E L BRI AE [ e 3, R & BN TR B BRI . 5 R 7 SO SRR 1 L — 8, EARILZ AT
TR FBEY SR, BRSO AR SR SO . SRR UL AR ARETIZ I AR TS .
i H 30 SR 22 mE — N NBIAT N, VTSR GR A B U T AMERTE R Bl 2 A = AR S ik
Z St TN AR [23] . AR HAS A SCHAE AL IR 7 A RS AL FIVE I [24]. TRAEAEBARA 1
SEAF AN T A BRABNL SR 1 [ F [25]

SEIPBY R T IR AR I (0 M B S AR AR 2RI BB T A2, AT R T A S SO o SIS IR
Zggma IRk S, EARVRESN. AT ATWR RS TR o T S IR SCAR IR B A2 PR R ED
ZIAEATEAE IR AMA, TS AT R, semaak v

2.2. ZPICALTTZREE I L FI R

“ILIPT AE LRI AT LGB W A 1842 4 (I RUKL) 4RSS, B LT IR RS X0 E
V2 BT MR ESE Bilg, B RAT AR 75 sUaE R K I [26] . SREFEIRE, KPR T —E
BT, WA G B, % R ML IS8 55 . EERIA Y S I REZ T 91 A T AL RO T [ AL, B
R LR RS R, KA SCBHTE . SKAMES AN G KRN, R, RRE, R
SR ANAE I ORAUEN[27]0 Hitk, AT A SRR T SE b — R BN . M3 SR MAE K0
SO RIS EfCE A B 9, S X AT B ML SN B B A e M, AT LR SRR RRCR 2%
{ELRGE AN 3 1 g SNt FE AR A RFAIE 22— [28] 0 ARRE T4 il Sk R ARVE I B SRR T
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R TE[29]0 BRI ATE 261 IR AT IROL T B AT A AR ZEE L B R 77 2 AT Bk,
RN -

SIMENI A LA 2 P LEBRR IR (0 — D REA, DO @Bt im sl AR, RT3 I SR
PR BRE L NG H W S o KIMIME L L[F 2 FNLH R E B S 5E LA /1 [30] £ K 7R
AN BB, BLL R LABI YR 2 5t 8 ST IR EAE S —HA31]. BRibz b, AN 57
XHEA GBI, B g > 9eil, BEBORIIMAL. LI SCARANL, S A S LA L
(1 B AR S B2 BIPEAT AT — I

ARSI EP A — RO ARBI AT ST BRAT B 1 KA SRR AR SRS . 441
AP =ACRAPE LR AT A KPR R. JUs#, VWWER. AR, e R—
FEATHEAE K AP W2 FSCAANR, 2 INRAREL T ST BIIRIARIG T 1 SK I SCAG i 4 DAL
o KA EFEFFIERD B A R BAR IR FRARE 9. R MR R LR TR FRRB LR B
TR R 2 R QML A [ PR RR EE[32] o KRNI LA T A S B A L R, Rl T4
My BH SRk S v HH AR 5 15 ) 5200 [33] 0 LA_E 35 AT AAEI S 94 5 SCAE T TSP R AT ) F) A0 A7 %o T
BIMLAT 9 R B LR

it AT RASREH PR B :

H1: SEARSCAS 5 RE G MY R SRAT S 25 1) B ) B2

RERZHEIERRE “/NRE” , ELIBRTI . BURMH B RS IR T RIS . #2528 AR,
B ABA T B R O Ak 5K, BEAHT B LR IT R BDNIES) . % T SRR R I, BHLAT A2 K75
RBUY & MM R —. B “ER” AEIIMTEE TS AR E B . MEA Ty, Tk
IME T ERHAL SR, BUEALITRE B T R AR R, ARSI B UK [29]. B4, HiT i
“EHER A h B 5, SRIMIARREE RN, R G [ ZOR 28 KEURD, SE nfR A
A TE R, B T AN

Rk, $2 LU R

H2: KIS SRE BNV A 83 (0 5 ) S

2.3. FZ3CALTT o EIZRE ) Ik BB TR

R TR, KA R RSB ROR MR, A0 = AU+ B BRI L, K
— AR WA TSR G BB AR [31]. [N, ARATRIHEB R, MURRARER . ARk
AR H B L, AT DA AT PR IR R AT . BUAFRE BT 1 1872~1913 £ETFIME)
Bk, SLIF OB S 24.8%, X TIRBTERIH THCRAE SiE . BTV LIMER
P75 SCAL R B, R AR e P BB B (AR [34] . I URAR GBI, SRR R
RS T S R .

S A AT 7 XU B B0 TR Al B A R e b A T, 3 B TR A B < SRR A [X G X P A
[35]. Sk HT 1 HRAE ELARBEBON T RGN B PTASAR S (SRS, , 2 B AR AR BB 77 i 4
I HE[36]. FrEi s SFIE A LS, A 1 RS KUSBCHOR T3 ik BNV BE 0 K A FE RE ML (371

MR IR ST [ SR QAT B FIALR T, SR SCAAE SR I RE MR Tt 3 17 AT B A
A, SEE T BIBT B I RGR . BRI R, SRS EE T S E DA E BB 15 SBOR I
R, fEOREH]. ARCRINE RS SE5#, ERERSFOR G QLR

Bk, #E— D DU R

H3: FEBZATARIRTIHLE T, 5230 Ip SO M R EE R 5 i A1k o5

DOI: 10.12677/aam.2022.1112904 8579 I3RS


https://doi.org/10.12677/aam.2022.1112904

TR

3. BUEHEAFER M E
3.1 BIBkiIE

ARSI AR SR ¥ P8 T o [ X B8 7 1 A5 (China Family Panel Studies, CFPS), 1% 7t il ik i 25 4] %
T AAMAE AL AN RN T E K O, AL TR &5 A
. 8 @ FERARA L. ARFFEEL T 2014 4£. 2016 4E. 2018 “E(WHAREYE, WEhEENERTEG
. A RITAM)30 MEMTHBX .

ARG FERVE RSP MR T — D FKEONAT NI,  FIREIRIVET CFPS A 52 18] 5 Al e A
4. SR, B E 5T %% B8 NE G P, @i %455 N 1546 i 4 5 AH T
fic, FREOT A NFHIES E[38]. AR FEHbEAVE A AR EE R f5, JE11 13,944 MFEEA.

3.2. TEIEH

1) #fERAs & Entrepreneur: #5215 K EERIGMLAT N

FRE AW R “REAANNEMERE? 7, SEFREENME, ARG J5E 1E)
W AR [39], M FKEER I NEANMELE R, UCNZZ ViR EAENAT R, BERN 1, RZ A 0. 5T
BRI, A iE AN SEERs profit, DA EEGDY A FPRGUE A B AE40]. BARMIED TR : R4 i
B CHBREAR, &E 12 MABEIENMELEREVBURERIEZ 0 7, DR
A SEBR R B A AV HUE

2) fEREASE: Dist: SZUTSBES Fe TR U R IR HI IR PR B R /N

S ERERIE, KA B 2 Vi R BE P S e S g B IR S E A &, R4
LIPS [41] . BE RS AR 5 LIPSO R b, B PE BBk, SRS SRR SCAR RS Mo . D IR
WR: H, MiE P EETEH AT BT B R X LS E AR HIR, 1E statal6.0 iz A geogist 4
THEH R 2R PR S

3) A4S & Invest: 3255 RE Rl R EE

SRR IR T R BRI S, B SO E YRR iR FESSEE AT A Mh42]. ARk
U CFPS A in) @ “ I K IAE R M RFA Sl i, W se . B4, B EHm 0. SNEmEE? 7 .
FEZE “” , Wl Invest=1; &2, Invest=0,

4) AT

ARSI B )45 ) A AL P MARRHIE AR B DA R BERFAE AL & . 2755 J VE[43] BRI [44] i,
FUEAMRRHEAR B U R ROAE. RERARGE =1). ISR, ZEEFR. FER L&
B FKERRAE. W2 RK00T = 1), BEAhEH. REWAHREG = 1), #HSHEBEEH. X
BEPF PR SR BT R BRAT AR, RIBEIGE = 1), iRHAr & B A AR AR R 250 Tt 5t
SRTI, ZHE R R T BRI RN A & .

3.3. SCiFHER

NBSUERR H1, ASCESE TR, BT R Aoy =7 28308, HeRHIHR Logit [B] VA 77K 5%
I AKS TR BEQNMEAT A I o

Entrepreneur, , = o, + o, Dist;  + o, X + @30, + 11 (1)

(1) AR A% O A FE A2 B Dist, AURER t SERESEIR | R KPS RE L s Wi R AE &
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Entrepreneur, ARF5 t FEZEJE I | 2 BIACNLAT N X, 187 BAMEMEKKZ H izh 2 & 5 NE
T EIER:  u, NRETG oy aps - ag NFHESHL
HIR, N TR LIPS T FEE QNSRRI E ], AT TRARL(4). BT FREEADIN N
HEELEAR R, ORI G AR A AT 2 M
Profit; . = ay + o Dist;  + a0, X, + 0,0, + 1, (4)
He, WA EProfit, SRR tEFEER i AN ; HATEMBESEA(L) 5.
UEAh, ARSCR R T REAY (7)Y LUK 3045 1% XU 78 ST 70 SR SR BE GNP AT Sy H R 8 745 208 <

Entrepreneur,, = b Invest,  +(a+c Invest, ) Dist, +e (7)

4. SLEERS 7
4.1, RS

R T AR AT T ARG, Rk 1o NRARERSE AR HEZERE, KEANAT
NEIME N 010, 5% 0.30, FonBAAFEATE 100K ERAT 7 e, Z5E 5 2 B B [44]
AR B (R I (B A AR THE 2543 71 )y 5827.55 A1 45947.23, I K EE J £ FTAE 5 i 715 B 28 #H 55 Ny 5827.55,
TR AAR AR . SOWEHIAE R, MAFKETIIMA 4 MRER G W2 mr sl KE8Ch 3:7;
AT BRI R DR K 0P A A8 S 5 e B M A 1 o3 A B A R (R B 7 QAT Ok 7 PR
N 48.28 %, 86% N LCLUIRE

Table 1. Descriptive statistics
= 1 iRt

variable mean sd min p50 max
entrepreneur 0.10 0.30 0.00 0.00 1.00
profit 0.58 4.59 0.00 0.00 550.00
dist 1099.80 513.81 0.00 1190.09 3267.66
fml_count 3.68 1.90 1.00 3.00 21.00
ur 0.32 0.47 0.00 0.00 1.00
subsidy 0.44 0.50 0.00 0.00 1.00
car 0.24 0.43 0.00 0.00 1.00
donation 93.14 702.47 0.00 0.00 50000.00
house 1.21 0.50 1.00 1.00 8.00
invest 0.05 0.22 0.00 0.00 1.00
loanbank 0.08 0.27 0.00 0.00 1.00
loanf 0.13 0.34 0.00 0.00 1.00
military 0.03 0.17 0.00 0.00 1.00
party 0.11 0.31 0.00 0.00 1.00
age 48.28 15.19 8.00 48.00 96.00
marriage 0.86 0.35 0.00 1.00 1.00
eduy 7.58 4.83 0.00 9.00 25.00
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4.2. B354

1) RIS R BERDLAT 500

THIAR Logit [F] U= L5 TR A SRR A | [t BSOS ABE T A0 ] 5 255 AR TR, Ay b A ) i s 25 o7 A 7 30 2
BUSNAERY, ARSCRHCEEHT 2 Hausman £558, BIRSIOBIY i — S8t B B E R . WRERE
/N, Hausman A5 %F .1 p {E /N T 0.05,  #ICK FH [ 52 UM A

32 BT LI E R RERDNAT NI R Hr s R . #AY(1)~(3) N 2014 4F. 2016 4=, 2018 4
PITAR R AR, FAR B (1) A TR R s, RIBERSA R, BRI T 7 A NFHIE; B8
(3) R AERLTL (2) (1 it 1) T 52 J2 T AR AE LA AR e A & . A SE R R PR = [0 R0
1E, BPEREGERG, S2SKApCAbsem s, WIS G e K E AN BE, IF HAE 59%0 2 35 11 /K -F i
K, B Hy BOL . FERRL2) M ARY(5) I N At i R AR &, SRRSO A3 I LE 5% AT 10%1H) 2 35 MK
Pl TS, IXABIRIE T Hie BEAN, R EAEIEATT ST, B0 EAMERHET S, B
FREEMmEADNY, 5 Humbert A, LA —80[45], FERKW L3 BHRHERE G, KBE&E
SR o AL T AEASIRAS (1 P 2t T B R A AL R R B, B SRR 1R A 9 s 3 s AR A4S T Wi
WIS T2 F E AN A IE /R BAE AR SCIRTG TUEBH[46]. I RKEERHIE M SR, FREEN DA
KA GRS, JRINTEFRIGRRNGENIZE . KENOEZ, SRERHE. HHUAR AT
RetEMR . IR REKEMN AN BEREEN S, BREHTRECN, 55K —8[47].
BRATE ST R (A b Bt i 52 = D R AR AT AR R, IRE 7 AR 7 R VIR . TS 77
Rl PR X B MT N A R T RN AT A B R A

2) SEIPSCAKT S BE QDY S8 5 e

BT HKEQN SR E SR R, BCRAMARZE MR . R, JdxtiZblEy Skir s g
Hausman K346 . ka0 4s BB R: PHIZ/NT 0.05, 7F 1% 5 /K F L34 1 FEHLSON AR AL, ik B
SE SRR

J& S A SR R HRAB Y (1)~(3) o K- FE 5 A8 B AN X B BNV ST R AT Bk AN, BR B AR S Bk 5%
BAEBZEWIER W, BPEERERR, FKEEZ LI Csemii s, WA RNE S A AR
G, B Ha a5 BRGNS E GDNLRE B A B R, 50 a5 R —[38]. it
Ab, W EEM RN FKEADANETE &, A7 ESERE g 5 R E RN “RERE”
BNV R E e I ERAT A 5 I SR B R B A 5 (0 1 s, iR PRE T TR R £ R
H, R BOER AN R BERIR A T A Ty, A BT Ak s i R e

Table 2. The influence of comprador culture on family entrepreneurship

2. TATHITRER AL HIFZAT

S IP AR T 75 G b R 5 YIS RSE NN AT A
A1) B (2) BR(3) BiR(4) R (5) 157 (6)
i 0.001™ 0.001™ 0.001" 0.001™" 0.001™" 0.001™"
ist
(0.0004) (0.0004) (0.0004) (0.0003) (0.0003) (0.0003)
-12.961 -14.123 0.046 -0.231
military
(369.359) (500.222) (1.4654) (1.4527)
0.063 0.009 -0.022 -0.074
party
(0.2164) (0.2244) (0.1847) (0.1832)
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Continued
0.028™ 0.004 0.009 -0.015"
age
(0.0112) (0.012) (0.0085) (0.0087)
0.13 0.014 —-0.248™ -0.277"
marriage
(0.1431) (0.1475) (0.1047) (0.1051)
0.049™" 0.038™" 0.047™ 0.036™"
eduy
(0.0121) (0.0124) (0.0098) (0.0098)
0.133™ 0.019
fml_count
(0.03) (0.0250)
0.131 0.249™
ur
(0.1324) (0.1157)
0.167" -0.065
subsidy
(0.0854) (0.0665)
0.621™" 0.684™"
car
(0.1002) (0.0922)
0.0001™ 0.001™
donation
(0.00007) (0.0000)
house 0.283" 0.355""
(0.0653) (0.0592)
0.095 0.188
invest
(0.1817) (0.1593)
0.324™" 0.202
loanbank
(0.114) (0.1071)
0.436™" 0.082
loanf
(0.0967) (0.0812)
N 4959 41,829

AT, T RIEIRTE 1%, 5%, 10%KIKFELEEE, S RENBTE R, FE.

3) FEEBNL SR 57 kB

NIARN R BERNL BRI 2SR, ASCREUFEARRIAN T, %8R £S5 Sl i s
BEAT X S B8R . GURINEE 3 o SR SCAxt 55 M ALK SR RE QML S i BOR B WL R,
BEMERT AN FK M FBE . ATREMIERAE T LoPER B 1 5 3 TSN I BB 5 2, RS T
ACHI AL s, 532 % u S RIRE I, T SCAZE R ATy “ AR e idt SRE G ORI . SR
WS F AT SRl IR ET 5, SLSTSIMHI R E N2 . B0 e fl™ i K SR X T 2R
SHERZ EHRWMB R, EREEE. TN E AR, ST RENLR SR A R .

4.3. SR~ RBEERETIER

AR B ) T VR A FLI[A8], I8 4 s AR X S AR SO AT R BE BNV AT A5 R0
KB RAN N, SRS I 1A B (dist, invest)FEAT o OB AL ER ;SR TR AT TR LA R A% i AR BN [
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EDTRE . EHIAR R AR RS, KEERUA . WS . BURAN. B RcESE . BIAZIRIE 4 BoR. BE
ARG Rl S B RAT NI BLIUR 2 O8 ,  Re ™ s B AT OO 99 1 B AR RN T R A AT
s, BRI AR RN SS 7RIS S RKEBDNLAT N Z MR R AR . (H T8 Invest REA L
Fo WAAFAESS TN, NN AN AL, BB Hy B 20 OL

Table 3. The influence of comprador culture on family entrepreneurial performance: sub-sample regression

3. IHXUNRENSHAIFM: SHARE)T

| 1l Il v
Male Female Invest No Invest
_ 19.013™ 0.078 -7.383 15.643™
it (4.4347) (3.6129) (27.5669) (3.0209)
P AR P Etil | Ectil

Table 4. Moderating effect of investment in financial products

4. SR ERERETIRN

SR b A R T R

dist 0.0013™"
(0.0003)
invest —0.0273
(0.1762)
dist*invest -0.0009™"
(0.0003)
P AR Etil

Rt — BN GRET mETER . H B & Dist BIESAEE, TR E Invest AFHIEE,
WO SCRIBOIR ST J7VA 48], B XS - B4 8 Ry E A3 K 77 2, 12 H SPSS 25 SIS . e
SRR [ R %0 51-0.18" (Invest = 0)F1 0.76 (Invest = 1), AT N 2 E. A LLX AT, 4
P2 AR G S g B PSR 5 SIS R RE e 50 JR B B 2 I A m R OC R . DU FIVEAT SEAMAT 2R A5,
fi DU A T A% 5 TIAFIRE A A BT RS IREAT & A KO ORF A =] =AM ks AR T
BRER IR AR 2 — o R, FTRAE SRS — B &t ), B b B i & M AT, il
AR B0 & AR N, Ve Sl SR AT AR R B e 2, EER TP N RNESh . R, &l
m AR BEAT e SR B AR BNk S, T SR STAR N FL RS2/ P S A N

5. ZRS5RR
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