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Abstract

Temple tourism has been increasingly favored by young people in recent years. This phenomenon
has also received attention from government departments, but through literature searches, it has
been found that there is currently not much research on temple tourism for young people. This ar-
ticle uses big data scraping technology to obtain relevant text content on mainstream social plat-
forms, and uses qualitative analysis software Nvivo for data analysis. The study found that temple
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tourism has become the most popular way for contemporary young people to relieve stress, and
temple cultural and creative peripheral products are deeply loved by young people. However, in
the development process of temple tourism, there are also problems such as ecological environ-
ment destruction, vicious competition among similar temples, difficulties in temple management
and poor operation. By actively responding to the national guidelines and policies on the integra-
tion of cultural and tourism development, measures for the healthy development of temple tour-
ism are proposed to promote the integration of temple tourism with cultural tourism and ecologi-
cal tourism, thereby promoting the sustainable development of temple tourism.
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Figure 1. Changes in the average search index for temple keywords from 2019 to April 2024
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Figure 2. Cloud map of online travel notes
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Figure 3. Comparison chart of reference points for text encoding in online travelogues
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