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“HEM + FEE” BBST2016FEH RIBIHE, THT MINEAFET LA, BATEML
BHTHRBEAT “EIBM + HEE” WEHEENR, HEEBHASN RNt HNZN, “TRN +
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W AT TR AR, WEHEREE, THEMESANAATHNRE “HBKM + HiFE” EHE
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Abstract

After the concept of “Internet + New Retail” was first proposed in 2016, it broke people’s percep-
tion of the traditional retail industry, and domestic retail enterprises have begun to practice the
marketing model of “Internet + New Retail”, and with the guidance of the policy environment and
the change of the social situation, “Internet + New Retail” has gradually become the mainstream

SCES| M IR ESEME R+ B R E RIS KR TED). TR 55 1TR, 2024, 13(2): 3978-3984.
DOI: 10.12677/ecl.2024.132484


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.132484
https://doi.org/10.12677/ecl.2024.132484
https://www.hanspub.org/

JH i

model of the retail industry and become the new wind of The Times. “Internet + New Retail” refers
to a new retail model that reshapes the production, distribution and sales ecosystem by integrat-
ing online and offline based on the Internet and big data. Through case analysis, data analysis and
other methods, taking Luckin Coffee as an example, this paper explores the development process
of Luckin Coffee using the “Internet + New Retail” marketing strategy to quickly stand out from the
competitive market, analyzes the problems arising from the application of the “Internet + New
Retail” marketing strategy, and puts forward solutions. The future development of China’s “Inter-
net + New Retail” marketing model is prospected from many aspects such as market positioning.
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