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Abstract

In recent years, as an extremely important information terminal tool, smart phone has a relatively
rigid demand from world consumers. However, the relatively sluggish world economic situation
makes consumers more cautious about the choice of mobile phone consumption. In this competi-
tive international environment, how to make China’s smart phones in the international competi-
tive advantage to build China’s mobile phone brand is the current Chinese mobile phone manu-
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facturers need to deal with the dilemma. In the face of this situation, according to the import and
export data of smart phones in China and the major countries in the world, this paper uses the
trade competition index (TC index) and the dominant comparative advantage index (RCA index) to
analyze the export international competition of China’s smart phone industry. The results show
that both TC index and RCA index of China’s smart phone export have advantages in the world, but
we also need to see the rise of Vietham and other countries in the mobile phone export industry.
Therefore, this paper starts with how to deal with the difficulties and opportunities, and further
enhances the position of China’s smart phone industry in the international mobile phone market.
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Table 1. China’s smart phone export volume and growth rate from 2019 to 2023
% 1.2019 2023 FHEGEFIN L OERIBRR

FA HIECTR) H KR
2019 99408.8

2020 96595.3 —2.83%
2021 95417.2 -1.22%
2022 822242 —13.82%
2023 80212.5 —2.45%
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Table 2. Strategies and major markets of the four major domestic mobile phone brands in overseas markets
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Table 3. Explanation of the value of TC Index
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Table 4. Smartphone TC index of China, the United States, Vietnam, Germany and South Korea from 2018 to 2022
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2018 0.66 ~0.54 0.51 -0.28 0.09
2019 0.68 -0.53 0.56 -0.26 0.16
2020 0.67 ~0.56 0.53 -0.31 0.19
2021 0.64 ~0.55 0.50 -0.29 0.24
2022 0.82 -0.58 0.52 -0.36 -0.20
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Table 5. Explanation of the value of RCA index
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Table 6. The RCA index of smart phones in China, the US, Vietnam, Germany and South Korea from 2018 to 2022
7 6.2018~2022 Feh, £, . B, HAENETHEFH RCA 5K

A [ K g e g
2018 3.26 0.66 7.46 0.29 0.80
2019 3.01 0.63 7.16 0.30 111
2020 2.69 0.62 6.86 0.31 111
2021 2.67 0.63 7.55 0.29 1.20
2022 2.68 0.66 8.57 0.04 0.49
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