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Abstract

In the context of the rural revitalization strategy, the development of AIGC technology has brought
new opportunities for rural market development. Using the image generation, video output and
intelligent logistics technology in AIGC, we not only continuously improve the villagers’ awareness
of aesthetics, but also produce a trendy regional publicity visual system. Combining artificial intel-
ligence and technology, we strive to develop public cultural aesthetic services, break people’s old
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impression of rural stores as dirty and monotonous, and create a new type of local internet cele-
brity store with special features. This article explores the problems of rural stores, the application
of AIGC technology in farmers’ markets, the limitations AIGC currently faces, and its feasibility in
future development. This paper advocates the use of AIGC technology and manual collaborative
creation to transform and upgrade internet celebrity stores, providing new opportunities for rural
revitalization.
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Figure 1. Yili 6 themed milk packaging boxes
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