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Abstract

The development of e-commerce for agricultural products effectively bridges the gap between
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urban and rural production and consumption, fostering the advancement of a modern agricultural
product circulation system. It serves as a fresh impetus for rural revitalization efforts and a cata-
lyst for farmers’ prosperity. However, current challenges include the incomplete basic framework
of agricultural e-commerce, inadequate cold chain logistics, a scarcity of skilled e-commerce pro-
fessionals, limited brand recognition for agricultural products, and the need for enhanced policy
support, all of which hinder its further growth. To propel the development of agricultural e-com-
merce amidst the rural revitalization strategy, it is imperative to bolster infrastructure, refine the
cold chain logistics network, nurture rural e-commerce talent, cultivate distinctive agricultural
brands, and increase governmental assistance.
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