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Abstract

In 2023, Apple WWDC launched XR (extended reality) glasses “Visionpro”, and the public’s atten-
tion began to transfer to products with XR technology. In the future, with the rapid growth of var-
ious products combined with it, XR technology will gradually change people’s lifestyle. Tea is in-
separable from our Chinese life, and has cultural characteristics, which is suitable for the inter-
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vention of new technologies. Anhua dark tea has deeper cultural ties, and it is indispensable on
the Silk Road and the ancient Tea Horse Road. This paper will explore the practical path of com-
bining modern XR technology with traditional tea culture, enrich the perspective of tea packaging
design, and integrate culture and technology.
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BEE RO, NATAETET7 R4, 104 AR 7 il RO 2 I BB AE T AR e, AR GEII 26 T B2
B DB E IR T, SR GER T i AT R T ey SRR R AR B A
TECAe i 3, B SRR TEIRZ 3, S/ 2O AR R B E Sk 7. 7% Bl PRt A B )
SRESCAL B L, XR RN AN TR ARG I P40 96 A WA A S s 1842, 4Tl iSRRI 2 =
HeSr ik, AR, Wi TSGR BRI R S OUE AR, XR BERIEATFBL WE &
BRI RRORE, AEEDR U TR TR ERIIRENE L. A
WO IR B R 2R ZRAE RS, HER XR BR S Z R S /e B Wt BRI YIS 1.

2. XR ARG RUFFRB R
2.1 XR EBAR

2.1.1. XR BAR#EA

XR HARSEH B AR, NPT FEILSE . XR f&— R, AR5 ] LA Bh ATl &4 B %
R SR E T R U0 SR B R [L], XR BOARGR B AR AT VR BRI EE & 10— FHEOR , BEELAR I SRS (AR),
WEAEREAILZ(VR) . XR BORLE T LR RE A5G o S ELSE A AT 52 B, 7T BLIEIE AR BORNKE B
TR NMAEDSLIAEE T, AT AR (] VR HOR GRS H A0f A2 5t [2] . IRt A 1 DA S
TORMARBILS R, FEMRELN TREMAEN LR ERENE, TR FHLEEESR R E
EILAITIRE, I AR L E IR XR SR T I SR B SE(AR) B 5 2 B BETHAH 45 A X ST 55

2.1.2. XR FER&ZRIRK

XR HARKIR BIUR 2 E 2 KR IES . XR BRG] 1 RS BLSE 2 M i LR . EECRZ T,
FEBUFS Y XR HARFINE SRR, A ERE, =57 MRk A TR
HERE LIS 5 H B SN S5 M T TR A3 A Pk Ak[3]. TR T “A DA MR, RO SE AN R B S
SR A 5 B e & A, BORSG RFSINIS N XR HAR R B4 T4 J1 S H5 4] XR HiR
MR T AR AR R AR R WA DRI X SRR, fliE IR E . SRR
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M AR AT LK R HL B 26 S0 a8l i B 0 B S s i b, 807 S R R A 5] . HR,
XR FARM NG B T AT RE[6]. ARSI SE BT R il I Sc 7 A Rk RIS B
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WK, feEMRERE . BT DUE A 2 USRI A 5 BT, e R IR 75k I G e 0 DO PR ik ]
MHERAZ S, RUSBHRDLER S HI T . BRI HET R E 2902 B2 i 7, Bam ik 7 .
PEARLT I 7
2.2.2. FAEEET

FALEE VAR @ T A R NS S R, X R IR R s f i b, SRR
Hab. s A imE KM 4 + Zerk R 177, ZRI R OB S ] — 2 Hh (g b s
JLE, ARSI BRI, ASCE S Mg N DA ST H B SO AL v A DA B T R S
TR, ZAR G IS0 5 45 P SO R A A A T R TS A%, RIE R AR e R
HEL R S b Je A 7 3 b
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AL SHEARRIERR, SO SRR RGUE SR, IR R S R . DA
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Figure 1. Modeling the scene of “Anhua black tea”
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Figure 2. Application screen of Anhua black tea packaging fair cup XR
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