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Abstract

The Art Deco movement emerged in the 1920s and 1930s in countries such as the United States,
Britain, and Europe, exerting a wide-ranging influence on various fields including architecture,
interior decoration, furniture design, and poster design. It particularly excelled in commercial
poster design, becoming a significant chapter in the history of art and design. Female imagery was
a common theme in design works, especially influenced by the late 19th-century feminist move-
ment, resulting in frequent depictions and portrayals of women in poster designs. With the evolu-
tion of society and changing trends, the portrayal of women in Art Deco era posters exhibited
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unique characteristics of the time, serving as important witnesses and records of contemporary
social and cultural dynamics. This study will focus on analyzing the portrayal of female imagery in
Art Deco poster design, exploring its significance and cultural contributions.
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Figure 1. “L.M.S Best Way”
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Figure 2. “Etoile du Nord”
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Figure 3. “Dunkerque”
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Figure 4. “Marian Forde”
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Figure 7. “Pepa Bonafe”
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