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Abstract

Public service advertisements play a crucial role in disseminating social civilization and enhanc-
ing national moral standards. In the era of integrated media, the communication pattern of public
service advertisements has undergone further transformations, encountering certain developmen-
tal challenges. By analyzing the characteristics and design principles of public service advertise-
ments, this paper summarizes the current obstacles faced by their development and proposes cor-
responding strategies to address these difficulties, aiming to provide insights for professionals in
the field of public service advertising. It is anticipated that an increasing number of high-quality
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public service advertisements will emerge in the future, continuously advancing the progress of
public service advertising in China.
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