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Abstract

As an important carrier of red culture, red cultural and creative products tell the heroic deeds and
revolutionary spirit composed by the Communist Party of China in the past hundred years, and
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shoulder the historical responsibility of inheriting red genes and continuing red blood. Entering
the new era, the design of red cultural and creative products has flourished and developed rapidly,
and a large number of red cultural and creative products have been born around the red resources
that can be mined by red venues at all levels. How to further use this important cultural carrier to
break through the difficulties and bottlenecks encountered in the design of red cultural and crea-
tive products at the present stage has become the due meaning of the construction of patriotic
education base in the new era. Based on the analysis of the current situation of red cultural and
creative products sold in the market, this paper attempts to clarify a series of difficulties in the de-
sign and development process of red cultural and creative products in the new era of red venues,
and strives to effectively improve the cultural education effect of red cultural and creative prod-
ucts by building a design path that can be replicated and promoted.
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