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Abstract

Developing the cultural tourism industry, exploring the cultural tourism market, and enhancing

SCEG| M BBk, b DO LA R SO B RS R BT S0 A BRI, 2024, 13(5): 670-676.
DOI: 10.12677/ass.2024.135445


https://www.hanspub.org/journal/ass
https://doi.org/10.12677/ass.2024.135445
https://doi.org/10.12677/ass.2024.135445
https://www.hanspub.org/

BBt

the visibility of cultural tourism resources and brands require a lot of publicity work. An effective
cultural tourism promotion path not only requires continuous innovation of existing methods, but
also can draw on the relevant experiences of other countries. Taking Japan as an example, com-
paring the similarities and differences in cultural tourism promotion practices between China and
Japan can reveal unique promotional methods and provide new perspectives and ideas for ex-
panding existing promotional methods. Overall, the research results from a comparative perspec-
tive between China and Japan indicate that in expanding the path of cultural tourism promotion,
emphasis should be placed on highlighting one’s own characteristics and innovating promotional
perspectives. Therefore, cultural tourism promotion should strive to enhance the power of the
propaganda subject and allow more people to truly participate. At the same time, attention should
be paid to attracting tourists with distinctive cultural tourism resources and services. In addition,
designing and applying cultural tourism symbols with their own cultural characteristics, innovat-
ing the application direction of digital integrated media, is also an important aspect of expanding
the path of cultural tourism promotion.
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