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Abstract

The rich cultural and natural resources in traditional villages are an important support for tour-
ists’ nostalgia. Taking Zhangguying village in Yueyang city, Hunan province as the case study site,
this paper uses questionnaire survey to explore tourists’ perception of nostalgia landscape in tra-
ditional villages. The research results show that the traditional village nostalgia landscape per-
ception of tourists includes three dimensions—place and utensil, folk activities, architecture and
environment. Tourists have the highest degree of recognition on the dimension of “architecture
and environment” and the lowest on the dimension of “folk activities”. The demographic factors of
tourists and tourist behavior variables have a significant influence on the nostalgia landscape
perception. The construction strategies of nostalgia landscape in traditional village scenic spots
are put forward, such as creating homesickness atmosphere, displaying folk culture and develop-
ing experience products.
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Table 1. Sample demographic information
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Table 2. List of tourism consumption behaviors of samples
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Table 3. Factor loading and mean value of tourist perception of nostalgia landscape in traditional villages
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