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Abstract

Consumption is an important embodiment of people’s livelihood and well-being, and an important
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aspect of realizing the domestic cycle. However, in recent years, people’s desire to save has been
stronger, and the consumption of residents everywhere has shown a slowdown trend. Based on the
data of Henan Province from 2011 to 2021, this paper analyzes the consumption structure of urban
residents in Henan Province from six perspectives: total consumption level, average consumption
tendency, marginal consumption tendency, consumption proportion, consumption marginal pro-
pensity and consumption income elasticity, and predicts the consumption trend during the “14th
Five-Year Plan” period. On the basis of descriptive analysis, the ELES model is used to conduct em-
pirical tests, and the results show that the consumption of Henan Province still needs to be ex-
panded, the gap between the disposable income of Henan Province and Shandong Province is large,
and the consumption structure is unreasonable, and the main reasons for these problems are
pointed out, and some suggestions are put forward to increase residents’ operating income, im-
prove the market environment, and vigorously develop the economy by relying on its own advan-
tages.
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1. 58

F R B 20 5% IR AT A s 3 ) i PR I R B, T B SR AN 1R B R s IR E 4
DR KA AR (oG HE . ol TSR OR A ER O 5 BRI S, i bt 1, 30 1 3BTRS, TS
THRE. T, AR CHPUTORIT . EERNSEHEY O A R R, 3 SR B A5 R A i
PEAE IR BE XA B an G5 A B S B PR T o DRI, AT IF 95 L e s B vl 2 i L iy i
Wl AT RERE ) “ IEWHOE” SRR EE . FH AR IR R W R AR, R R
TH AT TR NI B RPN TT T o S NI AR, A1 2 A e AR SR I A 1
N T SREEAL N SR R SR L] . B ARSE LS ST PR R B A A R AN G B 1R, e BT
WAL R (5T A B3 e E BRI R [2]. AT SR A5 MG, TRl LA-AIDS B8, BRI 1 dbs
PR BRI 9% A Rt — 2B IR [3] . dyb I ELES BEAL BT T VRIS E IR S 54, RINAFTE
WAL WA ZE BB R ] R [4].

T EIRBEIT, EE N REACE . R RN AISIRCON & B 24 A% T SN 97 7 SR N 3k
I RE, SRAITREAE 2011~2021 SF P8R, W@ T ELES BURUKAT 70 R 44 3B RIS S aiily, Jfx
TR A RO ST A PR ORI
2. MRERIRERIHBKE D
2.1. HBREKF

M 1 LR S, TSEREE IR E R ST T/NEME, mEEEMHNT . BEis L
B IR ZEE KT 60% 71 55 50%~60% AR ; 40%~50% 4/ B ; 30%~400 & T AH XS & #4 : 20%~30%
RE B 20% LA R E M [5] . TTRA B /R RECKAR F2& TR, M 2011 421 0.34 FREE| T 2021
) 0.27, 3 11 4 R4 19.4%.
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M 1 AR DT TR E, JE RIS T 2RISR B B ARG MR MIX =5
2017~2018 “E[AIHIL T RIS, AHE SCHIX — I Bl Sk 14.37%. o, A FAR TS FH il i i I7H
FRAE 2017 SE L T IELLDULERM T %, ELl4r 51 23.43%F1 17.01%. M 2011 4E 3 2021 4F, A %L
R HM 12,336 Jo ik E] 23,178 JT, MR =ik 87.89%; 0 > M 4213 T Lk % 6368 JG, #K: T 51.15%:;
KM 1707 76 LKk E] 1917 76, G0 12.3%: FAESCHIM 1087 Jo ] 5348 Jt, ki =ik 392.00%, 5 H
2R N AR RS, AR B 2 I [6]5 A3 FH it S HE A 978 JGE 1804 G, HEK: T 84.46%;
AT T S H A 1574 T F) 3023 T, LK 1 92.06%; S 1374 J6 LK E) 2670 JT, kil 94.32%:
G297 5 T 2 H M 920 JeiskF 1946 JC, kIR EIA 111.52%, XS i e R IF G EAL ST 512 [7].

Table 1. Per capita annual income and expenditure of urban households (unit: yuan)
%=1 WHEERREADFEUANRIZH(ERA: T)
&5 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
NG E SN 18,195 20,443 22,398 23,672 25576 27,233 29,558 31,874 34,201 34,750 37,095
ANBVEFRM S0 12,336 13,733 14,822 16,184 17,154 18,088 19,422 20,989 21,972 20,645 23,178

T 4213 4607 4775 5160 5262 5514 5776 5213 5650 5592 6368
KH 1707 1886 2063 2230 2061 2109 2214 1896 1846 1696 1917
JEfE 1087 1191 1620 1981 3036 3308 3583 4870 5039 5241 5368

A s o RS 978 1145 1463 1498 1607 1704 1914 1846 1690 1588 1804
. Mg kRS 1574 1730 2343 2120 2022 2421 2557 2679 2954 2692 3023
BH PSR R 1374 1525 2193 1911 1880 2043 2206 2317 2564 2149 2670
BRI7 fRfE R RS 920 1085 1388 1125 1333 1414 1497 1818 1999 1871 1946

HoAth 485 562 936 728 654 609 603 617 642 489 610
B IR BB 0.34 0.34 0.32 0.32 031 030 030 025 026 027 0.27

BRI ERGUFE. MEEgIHFEE.

2.2. HEREE

AR SO B ] AR s A NN R ERUIR S5 B SR R A [8] . FER T 11 4F (32 2), mILUKIN
SV B I R RS, A TE 2013~2014 1 2020~2021 G475 v SR A &R T K, Hir 2020
SRR A BGOSR RAME T TR SR [9]. BEACRE, T R4 T 0.59~0.68 2
] o 31X % HAAT 1 44 SRR DR 1) AR RN K AR R, A 2K — 3B o N R V8 2 2 A 7 T

Table 2. Total average propensity to consume (unit: %)

2. BEEHBME (B %)

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
0.68 0.67 0.66 0.68 0.67 0.66 0.66 0.66 0.64 0.59 0.62

2.3. AbRiHSREE

1 B B AT PR S RS N BEARB) 1%, T 2B AL BE[10]. AR 3 TR LAE L R R
BRI TR AL BB, £ 2019 SN TE-2.42. T LLE HIAE 2014 38 Pefil i) A —NMEORHIEKiE, R A
£ 2013 £ 1 2014 47 S it 1A 4= FE far BRSSO\ T 2 ) B2 AS [ S 380, R A 4 () ) b i AN L i WA 4107
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IRBIE A HAE 2020 SR IL 7 9E,  H1T 2020 SRAR TG R SN, HiE R P [11]. BAKRE
Jii BT B S BUR A BOK -

Table 3. Total marginal propensity to consume

= 3. BaABRiE R

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

0.62 0.56 1.07 0.51 0.56 0.57 0.68 0.42 —2.42 1.08

3. A NEEREREMS
3.1 HB®REEE

7 4 oJRLEH, BRI AK%E. FEEX G R, HAR M %S B
R, RIS o5 b I Je b 5 B K i %y, 76 2011~2018 4 [H] 5 34.15%F%IKE] T 24.84%,
SCH AT BE T 9.31%2 % o IX UG BRI IR FR T 7 T o RIRZ . 2018~2021 4], 1] LA F|
i g Bt KRB, TE 2011~2021 X +—4F[A], ST ARSI, M 2011 4F (1) 13.84%
B2 8.27%. 5 FTHIH AN S H A S R R A S b, 10 48 9 T 2 S H LG I BRSO
HIRA R 162.88% 2. %, H 2011 411 8.81%3E K F1| 2021 4F (1) 23.16%. 1X 15 HIIX Le4F Py ] 79 24 IR =
R BT B AR A FImEEE. AMAERTLURIL, 2021 5 KIS HIE v & offEE,
53R 27.48%F1 23.16%, XML 2] T ETH RS H I —F DL b

Table 4. Proportion of each type of consumption item (unit: %)

=4 BEHBDERLLEERM: %)

25 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
i 3415 3355 3221 3189 3067 3049 2974 2484 2571 2709 2748
KE 13.84 1373 1392 1378 1201 1166 1140 9.03% 8.40 8.21 8.27
JEAE 8.81 8.67 1093 1224 17.70 1829 1845 2320 2294 2538 23.16

A il % IR 55 792 834 987 926 937 942 98 879 769 769 7.78
. WAE MRS 1276 1260 1581 1310 1179 13.38 13.17 1277 1344 13.04 13.04
HE R SRS 11.14 1111 1480 1181 1096 1129 11.36 11.04 11.67 1041 1152
By, Rk R% 746 790 937 695 777 782 771 866 910 9.06  8.40

Hoptn 393 409 632 450 381 337 310 294 292 237 263

3.2. HERABREE

7 5 A AL, 2012 FHIE LB ok, BB 2012 AEIREE RGN A7 2 2 B9 E T &/
iH Fo 2013 FEIE MR A TR KIAES), SR Mm% E sgiiE, 43 mlis 3] 1 61.34%H1 56.26% 2 % .
2014 FFAR ZIH P L T U, X 30 EH JE BRI NV 2 S AN 2 DAY IR 9 SR iR S . 2015 4
JEAFE 7 T A bRt al ik B T 108.75% 2 B, X — 4 R RN 00T 2 S LT A e R A T . Stk
FAeh, 2018 FJEASCHWILF] T 82.14%, [FINF, £ ah IR F H-35.97%, X i BT R 44 IR IRk
DTIRZAE R ERTE S, MR T EESCH b
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Table 5. Marginal propensity to consume (unit: %)
5. EHBARMAB(ERNAL: %)

K5 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

i 2825 1534  28.33 10.44 2705 1963 3597  44.49 436  30.65

KE 12.82 1626 1224 1742 513 794  -2031 515 1130 876

JEE 743 3941 2653 10875 29.09 2063 8214 1721 -1517 501
HNEA S &IRS 12,02 29.13 2.63 1116 1042 1573 —435 1585  7.65 8.52
I, JEfE KRS 1122 5626  -16.37  -10.08 4265  10.23 7.80 27.92 19.69  13.07
HE MR R 1084 6134 -2071 -3.18 1738 1222 7.12 2511 3127 2056
BEy7 . MRS 1186  27.79  -19.30 2141 8.67 6.21 20.49 18.48 9.63 2.96
Hoptn 554 3435 -1530 -7.59 —486 —0.47 0.96 2.51 1150  4.76

3.3. HBRIA

TH PN B A2 T PR AR B S YN AR B B A FUARL, PRI 17V 28 00 R AN R R A IO U [12]
BN R LA, TR RN TN R, MO Z 3. i 6 WTLURIL, W17 2020 4%
PR RGBT R RSN AR RSO BN B O e, X B RE R NS, s
BRI BEAR 1 X Z R i T 3RS i o I UL NATTRS B 7 Ja (3 BLAMAR AR SR TS 2 AR U

Table 6. Consumption income elasticity (unit: %)

6. HEBRUINEME (BRI %)

e

it

KE

JEAE
A SR 5
SN EY S
HH MO AR
BRy7 PRAE K55

HoAth

2012
17.56
7.96
4.61
7.47
6.97
6.73
7.37
3.44

2013
8.54
9.05
21.95
16.23
31.34
34.17
15.48
19.14

2014
30.29
13.09
28.36
2.81
—17.50
—22.14
—20.64
—16.36

2015
5.32
—8.88
55.40
5.68
-5.14
-1.62
10.91
-3.87

2016
15.25
2.89
16.40
5.88
24.04
9.80
4.88
—2.74

2017
11.27
4.55
11.84
9.03
5.87
7.01
3.56
-0.27

2018
—24.34
-13.74

55.57

—2.94

5.28

4.82

13.86

0.65

2019
18.79
-2.17
7.27
—6.70
11.79
10.61
7.80
1.06

2020
—-10.55
—27.30

36.66
—-18.50
—47.60
—75.58
—23.28
—27.81

2021
33.11
9.46
541
9.20
1411
2221
3.19
514

4, AR RIEGEEMIGHEEYT BRASH
4.1, ZetEEIIERBERE

AR ELES BT 204 o ELES B A T4t iR N NS BE SCH S I Z B 5G & o AR 1245t
2 M S Y, RERS S At 25 FE S IS R 3R, 3R AR PR ARORE 0 R I A 2 o AR BT 1R B
LRIERERY, ELES BERLEUL & SRR i SN AERf , REfs SE A S SRR L . KRR AC R Y RO ALY
FISCHCHON , BURREAR R Xo~Xe (Xo: B0 Xor AKH:; Xao JEE: Xo B MEIRS: Xe: B
FeRS5s Xe: HBEBOUMIRIR: Xp: BIT DRABLRST: Xo: HAtr) 3 2= Fot )\ K 9 SCH T AR

ELES #7415 3.
PX; =a +bY
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4.2. AEAEINEERIHBRRISCIES T

AERL STATA BAExt+—EMBIEHAT 7 R 0. aE RABL, BT Xl Xg bAsh, HA
(RS BTN B f R2 FAE S FRIXIA], i 7 /N KT SRR 1 7E 1% 52K TR . Hb, X M R* N
80.03%: X 1] R? A 97.07%: X, 1] R* 1y 62.81%: Xs [f] R® ¥ 88.81%: X 1] R? A 77.1%: X; f] R* 4 92.27%.

4.3. BF 1%

N T AR SRR TS B B A, B A A BG KL, R ILE 82.62% /K NN EA H A,
SRR T,

Table 7. BF test results
3 7. BF ISR

Lags (p) chi? df Prob > chi?

1 0.048 1 0.8262

4.4. BP 3%

NIRRT 2, Bt 7 AR EARZ A, DU T BP fils. 45 RE7R, f£ 11.83%/K 1
b, BRI ERIEER, WAFERTTZ. SiRIE 8.

Table 8. BP test results
% 8. BP RIELER

HO: Constant variance
chi? (1) = 2.44
Prob > chi?=0.1183

Zr b, BATRIIEYN KT BRACHE A AR T0T9H 9% S H IS 0 At K 5% B AT 25 B2 . L [m] )3 5
A ELRIAR:
C, =2916.253+0.085Y C, = 2091.382-0.005Y
C, =-3934.188+0.261Y C, =556.8004+0.36Y
C, =405.6053+0.071Y C, =548.137 +0.055Y
C, =-88.97896+0.057Y C, =728.8397 —0.004Y

FENOR, BATRHA R A W I S AT T . ARYE R Y Mk, Hafrt e kR E
TERbR P, IR RN AT SR R I B H Ao 2025 45 1 SEBLBAE RN A SR IN AR B G
7%/ AT 8 LT CASI Y AE 2025 45 LA R A AR B 0 2RI AR AL S5 A R 4 9 BT

Table 9. Prediction of consumption structure of urban residents in Henan Province (2022~2025)
= 9. AR RIEHREMTUN (2022~2025)

25 2022 2023 2024 2025
NS A I ON 39691.65 42470.07 4544297 48623.98
ANB AR RS 25292.41 26278.25 28490.14 29724.44
i 6290.04 6526.21 6778.91 7049.29
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KE 1892.92 1879.03 1864.17 1848.26
JEAE 6425.33 7150.50 7926.43 8756.67
A i v IR S5 1985.70 2085.72 2192.75 2307.26
A0 1EAE KRS 3223.71 3420.98 3632.06 3857.91
HE RS R S 2731.18 2883.99 3047.50 3222.46
BRI7 TR g R RS 2173.45 2331.81 2501.27 2682.59
HoAth 570.07 558.96 547.07 534.34

45. FRAEWEARERIESE LY BS54

1) Pl EEIERT LA R, 2011~2025 4F (R —I0H 2SO A AR B ) . Hdr, s
M 2011 4[] 4213 JG. 2021 41 6368 JUIEKF T 2025 41 7049 JG. JE{ESCHIM 2011 41 1087 JT.
2021 £ (1) 5368 JT K F [ 2025 4[] 8757 T A3 FH it IR 55 S HA A 2011 4R 1) 978 J\ 2021 4[] 1804
T KR T 2025 MY 2307 Jo. A0, GE{E KRGS SO 2011 4F (1) 1574 J6. 2021 SR 3023 JuiE K F
T 2025 111 3858 Jt. FE KOTSRS N 2011 4E (1) 1374 JG. 2021 £ (1) 2670 Jui K3 T 2025 1)
3222 Jt. BEJT. FRfd KR4S S HIA 2011 4E ) 920 J6. 2021 1) 1946 JulEK 3 T 2025 4] 2683 Jt.

2) MHLE FRE, &5 2022 1 24.87%IR K E] 2025 411 23.72%, AKHE M 2022 11 7.48%F4AK
1] 2025 1] 6.22%, 1X 1t B AT A AE P S HI/b 1o T A2 A 2022 1 12.75%35 K 31| 2025 4 1) 12.98%,
=J7 M\ 2022 4 11] 8.59%38 K 2 9.02%, I 15 BH AT B A= 3 i S0 7 TRV 2 1 o LRG0 fB 43, M\ 25.40%
WK 2] 29.46%, Tt IR [ 278 R SR 1A DU 4 BN KO} AR 7 T R S, T A8 @ A0 A SCAL I L 2 UK
P FARFEAAR . TSE 3 L 10.

Table 10. Prediction of the proportion of various types of consumption among urban residents in Henan Province (2022~2025)
< 10. SAREEBERE RS AHERLETN (2022~2025)

Fon e RE O EME B EANRSS Sl G LRS BEAOUR BT RS Hopt

2022 24.87% 7.48% 25.40% 7.85% 12.75% 10.80% 8.59% 2.25%
2023 24.84% 7.15% 27.21% 7.94% 13.02% 10.97% 8.87% 2.13%
2024 23.79% 6.54% 27.82% 7.70% 12.75% 10.70% 8.78% 1.92%
2025 23.72% 6.22% 29.46% 7.76% 12.98% 10.84% 9.02% 1.80%

5. GRSEN
5.1. &g

1) SR &E, R A WIS R R m kg, e B v o i 1) 1B 4 R B,
X0 BH JE R PR IR BRI, X AT RE A2 BT R IO RS 5 DI R . I bR Y 2400 i) 1 £ P
ALK, AR 2 3 A, HEAE 2020 AR 7-2.42. XY BB KRR A iUk
ABEK, IFHAE 2020 4, BmREZRBD THOME RS H . XEATLUEH, W8 IREUE RIE 2k
BT

2) VAT B SRR JE B 0PTSRS N AR BT L 2R A I B R AT SN ZE BE UK . T R A R R
2011 4EF1 2021 4E [FIAE N\ v] SRS 23 314 18,195 Je Al 37,095 76, 1t 4548 2011 4E 384 A\ ¥ mT
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SCRCHIN R 21,678 TG, 2021 AR I W SCECUN N 47,066 JG. fE 2011 4F Ll ZR EIRT RS = 1 19.14%,
fE 2021 N T 26.88%. FILAKILIE +—4K, WA MR AR —BE G TILARE, HZEEE
AWK

3) T AR I A A . WEAEIX — TS AT DU, BEE I AR i, & IRTE
JEAT 7 T S HARE R B R K, JLE A BT RO B A BRI R R AR K, M 2011 4E 1) 8.819%3 K1 T 2021
I 23.16%. F—ERIKEZ, XHE TR R MM AR, S BUSR R KPR RS .

5.2. il

52.1. MESRBAEKIE, ANWRREF

RIEIUE TR B E, RGN 7 A 2GS Mg, Bk, A EESCl S5 i ois A
TH, WL IREEMALTF IR . WA AL R, Sk, AT ARR Oy E I SE AR L. RIS R
sy, AR TR R I g  SSEN L SR AR A o SZIEN PR R R, K S )
AL HI AR, XX “LR BIY) + RS IR AR B R . RIS, SRS, AR
TRMEEE . TR E RERVI A AMIRNE, @2V BRARRA, #ak 7R, Mk 7 H
RILRII P BE -
522 REHALFREFR, RHEBEREESR

LI AV Bl R BOPRAR 4 s RSSO 20 0 B A B AT 2y, DRIl M I IR B, xR
IV BRSO KA TR A Bl (H R ARE AR AT B S e T DAL, 3T R A SR B 9 R
%, XATRER I T A B E MM IRIEA RGN . K, BUFA DU st (R se Ja e, & At Mt 0k

4

PEfid, Sed At REUR.

5.2.3. IREEXHMEEEKE, BnERMEREL

TrRAITIH G 8 “ORASHE” BOR, ARGZ N 7 oEp “IRag” MR “ R o FIMNE “L2R
B R E R T EREE L, HEE CRHTET KEE, XefshiE Fhafeett. MR
PRI RLIZ AR A BKT, AR BCRER e Bhr, RIERAE, REtte. BRSPS X BIBUT &=
AR, XA AT PN R AR L 55— 5 T AT DA b .

5.24. RERMEUHER, ENEEMEBAN

TR N R B R R H R AT A T B e N R R R, AT LA D
RIGGE RN, B DA sk, B RS, (BT /Ml B iR R ERZRI I, ER~AETS
JitE, ERBTISAM T, HEBUS PRI B, BN S N A IR 2 FE R 4% 2 T DL R i IR 55
BWATELAR. RAWRTEZRN, BRASHRSETESM. BIFAwHHR.

525 BlERFHIARE, ILER “BiHE. 2HEK"

M35 R RNAEFRSEMKL, — D RENTIZAERELLE RN R < REREHE” . ZFH4aR
KER, REWY, LWpET RIEEE. BORMBATE, A M BREH ™ iho BEUISERIER RS
Ry R E RS T T A EROR . B SRR SR AT A A, ORIV 2 RO RS, kTR A AT
WA TEREIZAT. [N, WEIRE AR, hfE AT R B ax . AP S, R MBI fR
¥, THEERHEEN S, EER 2R

SEEk
[11 FE=, §eaid. EEE RIS R RIH TS s met 7 [J]. BHREHH, 2023, 20(11): 55-58
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[10]
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[12]

Pk, KRG, I8 WA T IR BT B RO 2R [J]. B RCEE TR AR (2 RHER),
2023, 25(4): 173-181.

BT, KPR g N AL A R R e M AR [0]. PR 6, 2023(22): 10-13.
R TS, TR EE R 45 M SE 0 —3 T ELES #74[J]. #3560k, 2023, 34(11): 29-31+35.
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