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Abstract

With the popularity of social media, users’ privacy has attracted more and more attention. The
business model and functions of social media platforms expose users to the risk of information
tracking, analysis and abuse from all sides, and even more and more users are exposed to a variety
of private information. Although privacy violations emerge in an endless stream, users’ privacy li-
teracy can help repair users’ trust in social media to some extent. This article aims to explore the
harms and manifestations of privacy infringement on social media, strategies for trust restoration
by social media platforms after privacy breaches, and the impact of user privacy literacy on trust
restoration in social media.
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