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Abstract

In the context of the experience economy, consumers are increasingly focusing on consumer expe-
rience. Creating a scenario-based experience atmosphere for customers and bringing an immer-
sive hotel experience is currently the hotel’s response. This article uses a case study method to
analyze the situational experience brought by the implementation of scenario marketing in Shenz-
hen Muyin Liangpin Hotel, using the review text collected from well-known domestic hotel reser-
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vation websites as the research object, and summarizes the emotional tendencies and satisfaction
of the customer experience from aspects such as hotel services, facilities, and atmosphere, Help
hotels further grasp the “attractions” that touch customers and continuously improve the scene
marketing model to meet the experience needs of customers in the era of experience economy.
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