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Abstract

In recent years, Capsule Hotel has gradually become one of the accommodation options for many
travelers with its economical and convenient design concept. Its distinctive sleeping cabin is the
most basic living space in the hotel, and it has been controversial because it is different from the
design of traditional hotel bedrooms. Therefore, this study aims to explore the consumer’s per-
ceived value of the capsule hotel’s sleeping cabin. By means of convenient sampling, 315 ques-
tionnaires were distributed on the network platform, and 304 valid questionnaires. According to
the survey results, the degree of recognition of the respondents’ facets was 1) Furniture equip-
ment preference, 2) Visual aesthetic preference, 3) Future expectation preference, 4) Price prefe-
rence. In terms of age, subjects aged 18 years and younger and subjects aged 19 - 28 years have
significant differences in the future expectations of capsule hotels. In terms of education level,
subjects in high school have lower recognition of network devices in furniture equipment prefe-
rences than those in doctors and masters. The degree of education in the doctor’s test is generally
higher than that of the testee who has passed the test than the untested person. In terms of gender,
men prefer women to avant-garde styles.
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1.1. AIRERSIIH

AR ERIE o, SERRIRETIHE 2012 AN 132 FH 3T, 2017 FE8nE 159
BRI WA PrH, £ 2022 FIRERE R T IARNRILS] 226 HTFEIG. 2017 £ 2022 FE G
HEKEN 6.03% (HEHHRE M, 2018) [1].

(B BRI I B RE L+ AT, RUTEIR SR, Z2HRERIEFEERANTF, EREHFKA
JERAE RIS . &S ORI FE IR JE TS — A H A B 60% I NEZE, gL 70%, HZ2
8 H I 100% 7T Za (k) [E], 2012) [2].

M7 [ G PRt e PR B AN AN AT DA T S R 52, 8 i i S N AT 356, LA RESR T I I 58 4 J1 (FLIG A, 2012)
[3]o [DRItL, MEARACAE 9/ FEARLE A il T HoAh AL S0l Sk i Rr e et SR8 S Ab I e 15 1 4 e
AAUARNREH TR, MBERAMNEE Y “DEN " iR, EFERRE RS ERE

A, 2 AMEREE .
1.2. REHW

IRFENRIEAE y— Mo R B E 7 5, BROL A AP R ST RERIRE AR T3 3 5 rh i 5
1 (ERERE, AT, 2016) [4]. ITHEREFREIERETIAMANRGRL EIHES, H5 RNt I
T B F I RETR B AL RGO, HPRLE S STHRAT R, 252228 X RSB IR AR R 3 o R
FESAMIE 2 AL A, SR 2R Sy T R AT B IS £, R PR S 93 0 I i U85 A N e
HAARHEFEH BT

1) TS5 AN FIREAR IRV 938 0 IR T IR AR I R B 42 TR AFAE R VR ZE SR . 2) W 2R
Pt (R 2 (] AR R AR AT A2 S5 B, 5 A ARG RS B T (AR BT 4 5 23 BOAE G 7T AT P ik
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1.3. #HRIEE SRS

AHTFLLL booking 1155 M _EHHAT AT 6 KIVEIRIEVE ARG A F R S0, B R 500 i
BT FE S o oA ST ) R UH ASAE AT ST BB VE A

2. CHEKERIT
2.1. RERENSHWEER

O S i S — bl o o PR IR AR A i B, W LT A AR KB 2 AR L7880 B i oA
S, HAEMEGE, EERUNPEICONERIREE X BHRRAT G RIRKT. BIRKIT AT RIX
W AR A R 4 H R A CEN D7 2 e 2 18] 10 25 s (R a0, 2013) 5]

FEAB O E R, 7 L AR AR RO E S IR 2~2.2 0K, 98 1~1.3 K, &N 1~1.2
Ko ZENEA B M. JriEE 7SS0 R R R

2.2. BERANE

Woodruff (1997) [6142 HH T B E 2 T — AT A0 H RIS 0 A48 I Hw AL B2 (1) L IEANME 7 5K
AR A RS FNE R IR, A BRE S S M KR b EBUR L.

DRI, FRANFRE LS TIH a2 o0y, i M 1 vl 2 I ARNE AN 2 AR A\ B e,
DA A T 47 75 BEAR I 48 00 KNV 2% 2 5 AT 4 VR HAH RL ) SR B, VH 23 3 B i SRR o I U H
PR3, 3% 2R SR T FL(Hsu et al., 2017) [7].

2.2.1. BERANESNHERET

JEiAE (2016) [8]W FEAHSCHFFL R0, BRI R IR 15V B 2 AR T SN T W P 4 4P B DL AR
RIETEARNE RS, S8 T W SRS BN . B A RN AR, TSR
H B PEAS A S L (Day, 2002) [9].

Kashyap & Bojanic (2000) [ 101584 & X R SEBRANAS A 238 BT e Bz i “ (B VB BB 7

AT ] 2 S A A O 27350 20 AR 8 e FE R AR B 5 BT B (R AN R, 45 G B TR VB R ks DX TB) AR A ] T (1)
R s, ERENAN R PR R 9 28 0 s AN B S FE A AT 22 5o

2.2.2. MEBRAMES AR IHHRETF

i AE VP FRFTAS B A RAE . WA S SRR IS 7 L, IR I8 I DR R A 5 T SRk
AT (B I (Holbrook, 1994) [11],

George Santayana (1896) [12], A\ Jy3REGE KON B B0 R @ MEBRE BT, ALIRATA BT, A
ot 2 1%, IR “ 2K, R WAL IPRE” o A7 M BRERAE(2015) [13]%6] 38 B A Hh iy Ll
7 o R o CBURT . CRIRL” L “YERT 5 CME” JFIR, gAY BRI IR TR AR AR 1)
Rtk B ) R 0 XS BT Rt — DAt . DLCER FE I 9% X A [ KA 1) B AR A7 R 56 8 22 5%

223, MEBRANMESRAREZRET

RENFIFEAIER ] 205, HEEEEWNE, I H5 5000 EURS 137 5 S8 A E (o 4,
2016) [8]. Holbrook FK/~iH 2 RN E L TN NFIRER R 35 . 1 BRI AR VE N IR BEIR IR 58 5 B R
R FERRE DR, HASESHET RS SE A E(2009) [1400 T 2N B RERTE L, Hh
AFEENTEE BARMEER EAFEREITGE. R, gb). ERRIE%T.

AT TN 5060 g T e P B ARG R PR B vk TR O K HL G BRI, I WiFL KT, ST IR N K
BV 2 M TR 0 T I, DRI 4G 1 ¥ o 3 % A ] 22 5
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2.2.4. MBERMMESKKIAE

Jeit - ) ST B AR FH e — B 7= it (BRI 5% ) W 1 5 2 28 R i (BUIR 55 ) a8 1 A0 Ak g 1940 R xR S 4t (Tt
FAE, 2016). Hamoon (1999) [15|MR 4T 74 i, 2 Ik N4/ (B BE 8% 11 1) 52 Ml Jo 2% 11 P D) SIS ) o JEE A7 JsE
BN B AR R L R O 1) R RRE, TR TR S A [ B TN . Grrisaffe &
Kumar (1998) [16]#5 HBEIAME 22 BLHE: 5 B0 A AT i in) T REVER = A2, — 2 B2 [m) ol NHEFE R T e,
TRBEEWAT N TR Rk, FEARWT LA DTS, E R OR M I i B T S R R
{1 I

2.3. ING

Woodall (2003) [ 1718\ VUSSR M B3 9% 5 B SRR % 2 (N A Gk 250). W sk@ln, 155%)
FEER(BA, BRIAE M) R, SEge ). Rk, AR RS RN B TR TR N D4
THEERAL, A T 7 AN A SR VR X — i T, DA B A 5 R AN A ] A 7 R B
A B A T BE 2 BNl 75 K A BT AS ]

TR VAR AT 1 LR BT X B W AT IO TR 20, ARG 1 9 Ji e Ty v oA i) 1 At e 5 4
THREE, R 325 2 BN S A F A, 6 R B T oKk, HEIMEHAT BT S ol L)
REETRIE TR, R NEER.

3. i GE
3.1. IRFEESHTIA

ASWETCAEF VA AP 2 iRy T R, IRTTIH 28 0 T Bk TR MR AR 1R EL. LA SPSS 20.0 it
ITER AL . EEIEHII NI BEAT. BT kg BT E R RE . RE.

3.2. ARIR

ARHF TSNS GO — R, W& R IR Bt 4, @ i 4% AT IR B e
AT TR RS REAN R, B 52003 2 15 BT AMERE IR IR 250 A B iR .

3.3. fiREIEL M

i) 5 R B TE] R 2018 57 A 20 HE 2018 4 8 A 13 H, TV &ILih ki 315 4y, HHG
BG4y, AR 304 4.

3.4. AREERETR

AT A (1) 304 AL 520 e 5 Lo Lu Bl T T, 53 1A 140 £7( 15 46.05%), LA 164 670( 7 53.95%) .

TEARR JZ 7 AL T 19~28 55 17 72.7%) o BT 2l 3 Hh i 22 N 3k 221 67..29~38 55 2[R (7 13.16%)
W2, 40 5. HJF 49~64 5 (di 5.3%)H 15 1. AT 39~48 5 (5 4.28%)& A 13 4, BT HREINE.
65 % K UL E3E (&7 1.64%)H 5 fire

EAFRANTTT, 2.4 T AUATF#F(E 30.26%) 81, 1k 92 fii. 5.1 Ji~10 Ji(fdi 27.63%) & IR, H 84
Bro 2.5 Ji~5 Jida (! 12.17%)4 37 fL. 10.1 Ji~15 JiA1 25.1 Ji KA E# 3T 5 10.86%) %1 33 fit. 15.1
Ji~20 Ji (5 5.92%) 4 18 fit. 20.1 Ji~25 Ji(i5 2.3%)H 7 fii.

HERRETT, REFEETI(A 67.11%) 1 25, 1& 204 7, g Amh2Eli(d 13.16%), 15 40 fi7.
22 75 (A7 11.84%)i8 36 Air, H1H S DL R 22 538 (1 5.26%) A 16 A, L5213 (5 2.63%) N /D4,
XA 8 Pr(TEWZ 1),
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Table 1. Basic data sheet
= 1. BERENGIT®R

X R BRlR
45 FREE
170 164 300 221
150 100 40 13 15 5
140 0 - _ —
140 -
130 . :{;g ?)qjg »3;% ,b&)@ \%ﬂk)‘
120 N > o N @
5 58
19-28% m29-38% m39-48%
5w m49-64%  me5% KUk
PN BERE
100 92 84 250 204
60 37 33 33 200
40 18 4 150
29 [ | " = - B
100 20 .
A
S S S S e e e o oo
N U 0 . .
& )
S ORI G
W24 LA 2557 5.1-1075 ) g\&%
®10.1-15/77 ®15.1-20/7 ®20.1-2575 A
w257 ULk M EUT mEd k¥ it migd

RIGHM: RHFIC.

4. ARER DR
4.1. EERESATI

AT 19 8, Hoia “DNBIE” RErERl. Fie. FlON. BERELERSH O
WWRLF” SRR CRKBWE ML L CORRIE R . TR RN S BE, it
SR TUEAT IS, VEILE 2.
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Table 2. Question number

5% 2. [QEER%S

el i FLI
Al JERBE TR BB AR B4 R SR PN AT 1) 3 2 i A
W% i A2 JERBETRAB BN AT S BRAE 1 I U
A3 JRHETR A% L RS B 2T 51 A AE
Bl JRRFRE IR VB B A ARSI A 2 () € R TR A Y 2 s A
BTt KU i 2F B2 oA IR TR VR AR AG A4 BE T IXURR A2 1T T2
B3 oA B IR AR R NAG Y R 2 IR /Y
Cl Ty SR B TR P MR A BT D e B T L IR R PR 7 SR
C2 oA SRR R AAC A 2 fit ol 2%
FKERALF c3 Ty SR I B TR T PRI 1A B2 3 7 4% EX W o e it
c4 Ty BB T TR PRI 1T R P SR 8t B N OO BN A B %
Cs A SRR R AAG P 4R AR e %
D1 KHLERFNAEIE R, TR HENAEINIE f BRI
D2 INPEALRBNT , P BB AN 2 7] M R B R TR
RAHIE D3 TR I P25 RN R IR T
D4 RIS BRI N AT R
D5 Tl BT TR HERR 4 TR A
FEAEE. ARHFA.

AW FAE B IBM SPSS 20.0 #/F:, #HATEERE. Kess a3 Fim.

Table 3. Reliability statistics
F3. EERER

FTH Cronbach’s Alpha
oA e 0.758
Bt WUk A 4 0.740
FH WL 0.838
AR 0.874

TR AR,
FIRE R, BARRG TR AREERE, HEIEE] 1 {EEARE(Cronbach’s Alpha > 0.7). BE/5
FHIAENE R -7 M7 (R D7 VR HEAT RO E o e 45 SR AN 4 P

Table 4. Validity statistics
4. PERER

il AVE
ks i 47 0.512
Bt WUk A 4 0.503
FH &L 0.548
AR 0.584

RIGHM: KT
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FRFRER,  CURIRIE” (IRUE S AVE =0.512,  “HWSEERURLEF” IR AN AVE=0.503, “%
B & 3 AVE = 0.548, “ARRIHEWLF” HIZE N AVE = 0.584 ., &1k 2] | & FRHE(AVE >
0.5).
4.2. RS

DA S5 5 o 1 Al 22 S 45 LT ) THT PP~ 59 B RO P R 1 52 T 8 X e B S PR R AR PO “ A Al 7
CRIMEDREE L K BBRREE” KRR FOAFBEHEF . L 5,

Table 5. Descriptive statistics of consumer preference studies in capsule hotel sleep cabins

5. RERIEERR ZHREERRIFMR MR RITER

] I I 3% AR L Pt 2 T YR P P 5HE
Al 3.46 1.027 15
i
A2 3.64 3.59 0.936 13 4
vis
A3 3.66 0.971 12
Bl 3.81 0.917 11
wit
K B2 4.09 3.98 0.830 6 2
vis
B3 4.05 0.827 8
Cl1 431 0.737 5
FE C2 449 0.650 2
W
oV c3 461 4.44 0.609 1 1
C4 433 0.843 4
+ cs 4.46 0.683 3
DI 3.88 0.877 10
D2 3.62 1.065 13
Fk
. . 3.81 . 3
e D3 3.55 1.067 14
D4 4.06 0.794 7
D5 3.92 0.846 9

RIGHM: RHFIC.

M 304 FIBREH I I B4 RKE, “KARSKME” B & N CrA%4.44), X—Hd
Wl A X T O B 3 SR BN EALCT R 4.61), ISR IRZ (P45 4.49), B4R & P95
4.46)B8 )5, TN T B R TE Ae A B AL N BN R IIEHE, 3945 3 7 B A 1A R P44 4.33),
X FAy A PR VR B AR P 90T D't B R DA% TR I 5 SR 7 — [ 00, B 2 R A [E) (S 5 (O
Bi% 4.31).

AL T 11T 7 48 VA 8 % T BETE KU DR 4 (P304 3.98) Al B BE IR T “ R BB & il ” (P44 4.44),
Xof 5 20 it U AR 114 182 TF XU 2 AT T2 10 (4.09) B2 IR I (G348 4.05)7H 2 0 BERF I 2 L L P 45,
Ol 1) 2 N7 37 o 1T 2 0 T P AR SR 2 R AR € P 20 B 3.8 1) P AR i 55 e e+ 1) 52 1) 4 1 5 3+ 7 A )
PP
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B EFX T “RKIE” CFE% 3.8 D) AN BRI “HUE SR Ls " (T 2% 4.03))m, KEB 4
A B R AR I N IR FEIRIE (T 198 4.06),  HIE SR IR G 45 A0 K (P19 %0 3.92) (HBRA#
R R LS G S SR I (P25 3 8) NAT AR BB TH , AHELZ T NP IR (P45 3.62) 8 & 5 4
NABENMERBERE -

XF UMl B 3 (T H%3.59) HARFERRIH K (L8 E sh 2 W SR I AECT % 3.66), H AT KT
A LT TR 9% 3.64), (BB T, BCBERARIF AT AR 2 (045 (. CP 2250 3.8 1)LLK %8
TRAB AR BR A A% (T2 % 3.46) 5 RE 9 A AT e 6 A ATk T 1) B AT

43. ERMEEE

BT LN ANOVA H T2 F BT M ¢ BOEREXT “ANNJBPE” 2T “Mis s« “ it
KRGS« “RBBRME” K “RRWE” 2257, NS b -4 525 25, KA
A 575 22 5 R T AT % FEU) - O S B B, T8 AR 3538 R scheffe A NS R E, HE— P
(7 R 31 8] BT AR DX o

43.1. “FR” ZBRFERHTT

WHREE ORI, LL “FR7 ABERDL £ Wi« “WRREBRE” « “KERSWLG”
B ARSI R EE R E 2 . ALE “RRINE” 1A 535 72 51(F(5,298) = 3.958, P = 0.002), H#t—Hxf “AK
SKHHEE” N &I AT 72 5 A € I scheffe F /G RE MR 1 2@ IUA BB FRE. Wk 6 Fs.

Table 6. Significant single-factor variation analysis of “age” and “future expectations” items

Fo. “FE” X RERHE” BEERNAEREZBETFERYNH

A5 Hid gt 25 SR LEVENE K5

HAZ T3 IRAR TG FEAEL T35 it 22 F e RN
RS 3.71 0.976
18 4 RUAR 9 4.18 0.759
19~28 ¥ 221 429 0.603

20~38 & D5 40 434 0.478 4.480 0.001
39~48 % 13 4.10 0.588
49~64 % 16 4.00 0.000
(SE 5 4.65 0.487

TR AT

SERATE “18 B AR M CTF%0 = 3700 “RIERICIRIERIEHEEZ SR K (DS)” X —1
TR FEEEERT “65 % UL E” 20E CF%0 = 4.65), H B R4 Ak B3 2 5(F(5,298) = 4.480,
P=0.001). VEWL#% 7.

Table 7. Significant difference between the “age” and the “future expectations” of Scheffe’s multiple comparisons

F7. “HFE” W “RKHAEL” Z Scheffe ZEILMIAREZER

AT (DEE I)Fwe FRIESR FrifE iR #iE
(D18 Z KULF (2) 19~28 ¥ -1.089 0.304

D5 >0
(2) 19~28 ¥ ()18 ZKULF 1.089 0.304

RIGHM: KT
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432. "HEREE" ZRRTERBIH

PLC“BERE” NEZRDL £ “FRRSMmME” 5 R b EEnER. “HEREY
St R ABBRAT” 1553 % 5 (F(4,299) = 2.671, P = 0.032). REAARSZ I %6 I B8 e VR MEAI A P BT B2 415 11
W2 AT T R R R RN BN AR . “HE R X AR k53 % 5(F(4,299) = 3.400, P =
0.010). R A 52 00385 XoF JIS B iR U F A SR #0012

NN L T R — AN R R 3E R R, e SRk D S AT B A A R UG E . G E A
R 8 Pros.
Table 8. “Educational Level” analyzes the single factor variation of each item of “Furniture Equipment Preference” and

“Future Expectation” items

F8 “HEREE” X "RERERE R “RERHAL” ZHNBETFEFHSHT

AR oy dtsiRnn AR ERAHEER) LEVENE 6 58
ERIT] AR REAHL T4 Pt 2 F K€ B
HEE
4.44 0.512
" \
ER T 4.18 0.712
R 2 6 429 0.783 4456 0.002
431 0.577
o
IS 40 5.00 0.000
it 204
36
3 438 0.619
4.08 0.764
f: D5 3.83 0.857 2.736 0.029
3.94 0.715
438 1.408

FAGHERL: AHFTC

FIREM AR, WEREE “HEhT CPEE = 4.30)052 0 F 0« IRA Y i TH BEARAG P B ALK
Z8(C2)” 31X — I T (1% [i) 2 B WS ARG TR T A A 28 ) ﬁaﬁﬁﬁ“@i”ﬂW@ﬁ—ﬂmme%mﬂ
RFEMIBAE s T HAR A . (HBRT S, AN A AF 08 2 IR S22 ) 9 28 e #s I SR A A s Rl s s . 41
B) 3k B2 7 57 (F(4,299) = 4.456, P = 0.002).

WEREELE K% CFS% = 3.83) M2 “ FIERITR T IR TEHE 77 45 B A(DS)” 1% — il 151 (1)

[F) 5 BERSAR TR T AR R ), BOERRAE “Eh LI 5 “HL7 CF% = 4.38)13203 11F
RRE N v HA A . ZH ANIA SR 3 5 R (F(4,299) = 2.736, P = 0.029). [8]J C2. D5 7£ Scheff H 5% &
Fe A E R BIE 3 2 F K, Widk 9 Fis.

Table 9. The “Educational Level” has significant differences in the Scheffe multiple comparison of the “Furniture Equip-
ment Preference” and “Future Expectations” items

. “HERE" X ‘REREMWEF K “RKHE” ZBBIZ Scheffe ZERAREZER

IRAZT DHERE WHERE PR ZE R PRz REN A
) )i+ -0.497 0.146 0.022
(Dt
o 3 -0.775 0.246 0.044 @ > ()
Q)i+ (i 0.497 0.146 0.022 (ORSC)
[©LER OEE 0.775 0.246 0.044
@)K @)+ -1.311 0.360 0.011
D5 3)>(©)
@)+ QyK¥ 1311 0.360 0.011

FAGHETL: AR

DOI: 10.12677/ass.2019.81017 116 FES R ERTH


https://doi.org/10.12677/ass.2019.81017

MIDT5, phRagig

4.4. “MH” ZBE

PL AN NJEE” dpg “HER” NEADT, P MR mis” o “Bib RS mis” « “FKE GRS
5 CRRIAE” KA, BT BE. IREREI, NF “KERSMWET” 11 AETUAEE, #
W& 10,

Table 10. System resulting data of standard experiment
F10. “MA 3 "“RERERF EEEMZ BE

AR EiiY Xz SIHRAE ¢ K AZ FHARE) Levene 7€
Sl HRAET A T i 22 t BEN R
ezl
B 140 421 0.803 2456 0.410 0.015
§’s B2 164 3.98 0.840 2465 0.014

FAGHERL: AR

FIRRM TR, BHCPIE =4.21)5200F 5 FA LI RERTE I RS S /T TRIB2)” X — R T [F
PSS TR T L CP % =3.98)%2 3, 4Rk R 3% 7 7 (F(4,299) = 4.456, P = 0.002). = A FEEA
B8 R i U A AR A T TR

5. iR 5EIW
5.1. kMg ER

TR AR ARG SRR E, R X “ KRB BN R R R, Wi
WA FIMERRAG A S SR AT e BT D RE . 28 B Dh g B BLR I RE S BN R e #R TN e . JLroxs
T B BRI E AL o DR 78 5K B BT T SR iR T B R A PO P ek 9L 8 22 7 SRR A B8 32 1 E
17 2T FR 3 22 TR BRI AR 1) XA 22 i TL A BRI, AT 90 R B2 0002 S G P S BSRAR 22 6 T 2 3 3t T
RIS ARAGEIOA RN, AT AR AT RSB R IE, (EARMR AR A SR A AR 2
[ARF 6, 5 SEREM 5 2 ME AN Bk, SR AL, 7 R B v T 75 R R T R e v e
FA AR 25 (0 R LN T8

Xt A O s ISR VR R E A, B2 N T SR AN R BERS AR, PRT L mT AR 22 A7 o7 IX 18] A 2 BA
JR SR R A TARAN BAL IS o 25 TR T B MR A R 51 52 I8 ANAE, RIS B FH IR %

LUIRTER “ARAKINR” JZHKE, SINPERRBRIN B0 A R S b, 20 S IS A 4 R 8k
WUAE R PR NAE IR BE R T . AUk, TERBEARIELEIERT, 7T 2 2% B 5 B M7 ML i i, DA
N TEMIREIRAMEE R, WRELIRTHIRIE A Z

5.2. ERMSHER

WG “ADNJEPE” ZRIED T Scheffe H)ERIRET R EIR, £ “RRE” Zii, xF+ “REE
RFNRIEHER G A X — L, AERAE “18 W UL RZIMEF S “19~28 27 2 MEA B& 1
ZESE,  “19~28 B MU IR SR IR A T “EUEREIE” AR R 3200 AR
“rErR A2 IR AR A SR O R T RE A R ZU RN, CEAETREY AR “mh 7 BRIE L K
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